OIKONOMIKO ITANEIIIXTHMIO AOHNQN
TMHMA OPTANQXHYX KAI AIOIKHXHX EIIIXEIPHXEQN

METABATIKEX AIATAZEIX I1I0OY OA IZXYXOYN XTO IPOI'PAMMA
XIIOYAQN 2013-14

AEN AIAAYXKONTAI

o FEIAIKA OGEMATA ATAXEIPIZHX YYTKPOYZEQN KAI
AIATIPATMATEYZEQN (2804) / MA®GHMA EITIIAOI'HE THE KATEY®OYNXHE
AIOIKHXHY EINIXEIPHXEQN EAPINOY EEAMHNOY.

e TEXNIKEZ TMQAHIEQN EINQONYMON IIPOIONTON  (2640) / MA®GHMA
EITIAOTHXE THEX KATEYOYNZHX MAPKETINI'K EAPINOY EEAMHNOY.

KATAPT'OYNTAI

e OYXIKO IIEPIBAAAON KAI OYXIKOI IIOPOI (2303) / MA®GHMA
EYPYTEPHZX EIIIAOI'HXE XEIMEPINOY EEAMHNOY.

o TEXNOAOI'IKA GEMATA BIOMHXANIAZX I (2307) / MAGHMA EYPYTEPHX
EITIAOT'HEZ XEIMEPINOY EZAMHNOY.

e TEXNOAOI'IKA OEMATA BIOMHXANIAY 1II (2402) /" MA®GHMA
EYPYTEPHX EIITAOI'HXE EAPINOY EEAMHNOY.

ENEPI'OHNOIHXH MAGHMATOX

e [ to axad.£1og 2013-14 evepyomoteiton to pabnpa vpvtepng emhoyng EIAIKA OEMATA
YXYNAAAAT QN JIAIQTIKOY AIKAIOY (AXTIKO AIKAIO II) k®6.2422 EAPINOY
EEAMHNOY pg 61ddokovoa tnv ko TpovAr .

AAAATEY MAOGHMATQN

e To pabnuo OPTANQXIIAKH XYMIIEPI®OPA kwé. 2420 EAPINOY EEAMHNOY
ue dddckovoa v ko Kvplakidov, o mpoceépetar og padnpa emroyis Katevbuvong
Awiknong Emyaipiieeoov H" EEAMHNOY kot 61 @g gopitepn emroyn.

o Ta pobnuato

APXEZ I[IOAITIKHE EIMIETHMHZ (1191) XEIMEPINOY EEAMHNOY,

MAPEIZETIKH OIKONOMIKH I (1321) XEIMEPINOY EEAMHNOY,

OIKONOMIKH THX EPT'AZIAY (1562) XEIMEPINOY EEAMHNOY ,

TEXNIKEY AEII'MATOAHYIAY KAI AEII'MATOAHIITIKEY EPEYNEX (6033)
XEIMEPINOY EEAMHNOY,

NOMIEMATIKH OEQPIA KAI TIOAITIKH (1642) EAPINOY EEZEAMHNOY,
IMEPI®EPEIAKH KAI AXTIKH OIKONOMIKH (1881) EAPINOY EEAMHNOY 6o
npocpépovion ®g Emdroyés amé diha  Tpqpora (TMHMA OIKONOMIKHX
ENNIEXTHMHY) ko 61 00g podpata eopotepng emroyig.

e To pabnuoa HI'EXIA KAI ANAIITYEH HPOXQIIIKOQN AEEIOTHTOQN pe koko
5428 0o tpoceépetar amd to e MAPKETINIK kot EINIKOINQNIAX.

METONOMAXIEY MAOHMATON




e To pabnua AIA@HMIXH KAI TEXNIKEX ITPOBOAHX k®d. 2537 XEIMEPINOY
EEAMHNOY pe dwdokovsa v ko Pnyomoviov petovopdletar ce AIA@HMIXZH KAI
MPOQO®HXH ITQAHXEQN.

e To péOnuoa AIOIKHZH ENQNYMOY HPOIONTOX kwd. 2632 EAPINOY
EEAMHNOY pe dwddokovco v ko Pnyomodiov petovopdletan oe AIOIKHXH
EIMQNYMIQN (BRAND MANAGEMENT).

e To pabnua AHMOZIEX ZXEXEIY kod. 2832 EAPINOY EEAMHNOY pe diddokovta
tov K. [Havnyvpdxn petovopdletor ce AHMOXIEX XXEXEIY KAI EIIXEIPHXIAKH
HOIKH.

e To pabnpo OPI'ANQXH KAI AIOIKHZH EHNIXEIPHXEQN I
(EINIXEIPHMATIKOTHTA) k®d. 2717 EAPINOY EEAMHNOY pe 616dcKovta Tov K.
loavvion petovopdaletar oe EMIXEIPHMATIKOTHTA (OPTANQXH KAI AIOIKHXZH
EHNIXEIPHXZEQN II).

o To pdOnua OIKONOMIKH TQN EHNIXEIPHXEEQN I1 (AIOIKHXH AITOAOZXHY)
K®o. 2408 EAPINOY EEAMHNOY pe dddokovta tov K. [Tamareavopn puetovoudletan
oe AIOIKHXZH AITIOAOXHX (OIKONOMIKH TQN EIIXEIPHZEQN II).



