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AEATIO TYNOY
Biognxavia kai startups ocuvavrovTal yia Tn BiooigoTnTa HE npwTtoBoulia TnG Heineken

To Heineken Growth Makers Nights eneoTpewe orn oknvn Tou Orange Grove ue pia Bpadida
KaIVOTOUOU EMIXEIPNUATIKOTNTAC APIEPWHEV OTN BIWOIUN avanTuén. EKnpoownol TnG
Biounxaviac kai Tn¢ ayopdc, nixeipnUATtiec kar akadnuaikoi oudnTnoav Kai napouoiaoav 10eeg
yia TNV onuavTiKOTEPN OIKOVOUIKI), KOIVWVIKN KAl NEPIBAAAOVTIKN NPpOKANGN TnN¢ enoxnc Hac.

AOGnva, 1" NoeguBpiou 2018. >T10 enikevTpo TnG oulnTnong Tou 4° Heineken Growth Makers,
nou npayuartonoindnke Tnv Tpitn 30 OkTwRpiou 2018, Bpédnkav n BIWOIHOTATA KAl N KUKAIKN
olkovopia aAAG Kal ol €uKaipie¢ nMou OnNMIOUPYEl n MNPOKANON TNG BIWOINNG avanTuéng vyia
ouvepyaoieg NETAEU PEYAAWV ETAIPEINV KAl VEOPUWV OXNHATWV.

Tnv ekdnAwon avoi&e o Aleubuvwv ZUuBouiog TG ABNvaikng ZuBonoliag ko AAEEavdpog
AavinAidng. >tn ouveéxela OIeEnxOn ouldnTnon NAveA PE Tn CUPHETOXN TNG Kupiac doipng
KouvTtouUpn, KabnynTpiag oto OikovopikoU MavenioTAHio ABNV®V kal ZUpnpoedpou Tou
EAANVIkoU AikTUOU AUcewv yia Tn Biwoiun Avantugn (UN SDSN GREECE), Tou kupiou
AnunTpiou ZUppou, Mpoedpou Tou ZuvdEoHou Biopnxavwyv MAaoTikwv EAAGSOG, kai Tou
kupiou KmvoTtavrtivou KmvoTtavrtivou, levikoU Aieubuvty Tou ZupBouldiou ZEB via Tn
Biwoipn Avanrtugn.

O kUpioc AAEEavdpoc AavinAidng Tovioe OTI ol €TAIPIKEG NPWTORBOUAIEC ennpealouv BETIKA Tov
TPOMO MNOU OKEPTOVTAl Ol KOIVWVIEC, Ot dTOMIKO Kal oUAAoyikO eninedo: «H Heineken gxel
NPWTOOTATNOElI O NPWTOROUAIEC yia Tnv uneuBbuvn katavadAwaon Kal TNV ao@aAeia aTnv €pyaaia
nou €Xouv OUMPBAAEl anOTEAEOMATIKA OTn OIGUOP@WON OTACEWV KAl CUMMNEPIPOPWV Yid TNV
npooTtacia TNG (wng o€ 0AOKANPEC KOIVWVIEC KAl KUPIWG O PTWXOTEPEG XWPEG.» TN OUVEXEIQ
avagQepdnKe OTIC eukalpieg nmou dnuioupyei n BIWOINN aAvanTu&én yid OUVEPYEIEC METAEU TNC
Biounxaviag kalr Tou 0IKOOUGTAHATOG KailvoTouiag: «O1 YEYAAEC €TAIPEIEC £XOUV TOUG NOPOUG Kal
TNV TEXVOYVWOIa EVW 0Ol VEOPUEIC ENIXEIPOEIC NUPOJOTOUV TNV avanTuEn TOUuG PE KAlVOToMia Kal
ONMIoUpPYIKOTNTA. YNApXouv nNoAAd oTa onoia pnopoUUE va GUVEPYAOTOUME Yid vd JIEUPUVOUUE
TNV aAucida napaywyng a&iag yia oAn Tnv Kolvwvia».

H kupia ®oiBn Kouvtoupn piAnoe yia Tn onuacia Tou AlgBvoug AikTUou yia TNV Biwaiun
Avantuén Twv Hvopevwv EBvav (UN SDSN) kar To Climate KIC (Knowledge and Information
Community) nou anoteAoUv dUo epyaAeia Ta onoia pnopolv va cuPBAAAOUV ano@aAaoioTIKa oTh
Biwoiun avantuén: «O1 OUo QOpEeic €xouv G OTOXO VA EMIKOIVWVAOOUV TA KAIVOTOMA
anoTeAéopaTa TNG EMIOTNMOVIKNAG KAl EPEUVNTIKNG KOIVOTNTAG OTOV EMIXEIPNMATIKO KAl ToV
NOAITIKO KOGHO, aAAd KAl TNV KOIVWVid TwV NOAIT®V, oUTWG WOTE va apXioesl n epapuoyr Toug, N
onoia 8a Bon®nosl otn BIWCIYN avanTuén OnNwc auTr Kataypd@eTdl oToug 17 aTdxoug nou €6soe
o OHE".

O «kUplo¢ AnMATPNG ZUPHOG unootnpiEe OTI n Blounxavia kai n npwtn UAn dev e€ival
«puUNoyovec» Kal TOVIOE OTI n pUNAvon NPOKAAEITAl AnNo KAKEG KATAVAAWTIKEG CUHNEPIPOPEG NOU
Mnopouv va diopBwbolv pe KaAUTeEpN evnuEépwon kal naideia: «Movo PEOW TNG avakUKAwoNC,
onwg autn npoBAéneral otnv npoéogparn Odnyia Tng EE yia Tnv KUKAIKM oikovopia, gnopoUpe va
dwooupe AUon oTo npoBAnua TnC punavoncg kdl va OnMUIoOUPYNOOUHE TIC NpoUnoBEcsic via
Biwoiun avanTtugn kai Biwoipo nepiBailov. H Blounxavia nAAoTIK®V gival €ToINN va avtanokpioei
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OTIG MPOKANOCEIC nou B£Tel n véa Odnyia Tnc EE. H KUKAIKA olkovopia xpeialeTal anapaitnTa Tn
guvdpoun 0AWV Yia va AsiToupynoel w¢ aAucida napaywync a&iac.

O kUpioc KmvoTavTtivog KwvoTtavTivou piAnoe yia Toug 17 atoxoug Tou OHE, ol onoiol éBscav
Tn 01BN KoIvOTNTA PNAPOOTA OTNV MNPOKANCN AVTIMETWNIONG Kaipiwv nePIBAAANOVTIK@OV Kal
KOIVOVIK®V MpoBANUATOV nAykoopiou BeAnvekoUG, naApEXOVTAG HIAd  KOIVR  MNAATQOpHaA
gnikolvwviag kal diaAdyou kai Tovioe “INa Tnv Xwpa Pac, n 8sopikn SIauopPwaon Tou KaTaAAnAou
MIYHATOC KIVATPWY Kal avTIKIVATPWY aAAd kai n emTaxuvon otn AfWn ano@Aaocswy, €ival Kpilheg
yla Tnv JETABAon oTa EMIXEIPNMATIKA KAl KATAVAAWTIKA POVTEAA Mou anavtouv oOTIG oUYXPOVEG
avaykeg”.

>T0 nAaiclo Tou NpoypauuaToc, o kKUploG ZnUpog Mopicaiog, Senior aTIC Ynnpeoieg KoIvwVIKNAG
AA\aynhc kal BiwoiyotnTag Tng Ernst&Young, napouciace ouvonTikd Tn peBodoloyia “Impact
Measurement for Sustainability” Tovifovrag OTI n KoIvwVIK avtanodoTikdéTnTa Hiag
enévduong ynopei va kabopiosl Tnv NpocBaocr TnG o€ eNEVOUTEC KAl KEpAAaia.

H ekdNAwaon oAokAnpwbnke Pe napouadiacn KalvoTOPMWV OWAdwv Kal startups PE €PapUOYEG,
NpPoioVTA KAl UMNNPECIEC OTOUC TOMEIC TNG PBIwoIMOTNTAG KAl TNG KUKAIKAG OIKOVOMiac.
MapouaoidoTnkav ol €Taipeieg // odAdEG:

H sustainable food movement in Greece nou éxel oTOX0 TN HEIWON TNG ONATAANG TPOPiHWV
(food waste) kai Tnv npowdnon TNG BIwoINOTNTAG oTN Blouynxavia Tng FacTpovouiac.

H bee camp nou anoteAsi npwToBoulia HPE KOIVWVIKO Kal MeEPIBAAAOVTIKO XApaAKTAPA yia
NeEPICOOTEPO PBIWGCIPEG, CUMPETOXIKEG KAl NPAGCIVEC NOAEIG.

H biomas n onoia €xel1 avanTu&el epappoyn nou cupBAAAEl oTnv avanTugn Tou yXwpPIou Kal
d1eBvouc epynopiou BIoevEPYEIAC Kal evioXUel Tov oxediaopd TnG aAuacidag epodiacpou Bioualad.

H Recycglobe nou avantUooel kal npounBelel software kal hardware cuoThpara diaxeipiong
anoppIYNATWV KAl avakUKA®WONG O I0IWTIKEG N ONUOTIKEC EMIXEIPAOEIC Nou dpaaTnplonolouvTal
oTNV GUAAOYI Kal ENEEEPYATia AVAKUKAWOINWY UAIKOV

To 40 Heineken Growth Makers cuvTovioe o dnuooioypd@oG NekTapiog N®TNG, €k30TNG TOU
FnB Daily.

-TENOZ-

Aiya Adyia yia To Heineken Growth Makers

Meoa anod 1o Growth Makers, n Heineken @iAod0o&ei va evduvapwaoel Toug VEOUG ENIXEIPNUATIEG HE YVWON,
0€E10TNTEC Kal kKaBodrynaon, va KAAAIEPYNOElI OUVEPYEIEC PE BEOMIKOUG KAl NapaywyikoUus gopeic nou Ba
eM@Epouv npoaTiBepévn afia oTo olkooUoTNUa Kal va oupBdAel otn dnuioupyia piag véag KouAToupag
EMNIXEIPNHATIKOTNTAG.

FNa nepioooTEPEG NANPOPOPIEG NAPAKAAG ENIKOIVOVIOTE:
ABnvaikn ZuBonolia

Mavog IatpéAnG: manos iatrelis@heineken.com

210 5384229

mscomm
Iwavva Kapapntpouon: karamitrousi@mscommgroup.com
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