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NMPOrPAMMA AIAAKTOPIKQN 2NOYAQN

ANAKOINQZH

To TuAua Mapketivyk Kat Emikowvwviag tng 2xoAng Aloiknong Emuxelprioswv
tou Owovoukou MNavemnotnuiov ABnvwv
00 TPOOKAAEL 0TNV tapouciaon TNG SLEaKToPLKNG StatpLpng
tou untoPndlou didaktopa kupiou Mpnyoplou Aaumnpivakou
v Tpitn, 16 louAiov 2019 kat wpa 13:00, otnv aibouvoca A4l
(AiBouoa TnAekmnaidevong, Ntépuya Avtwviadou, 4o¢ 6podog,

Kevtpiko ktipto OMA, Natnoiwv 76).

To B€pa tng Atdaktopikng AtatptBig eivat:

“Emotions and Cognition. The Multiple Roles of Anger, Surprise and Awe in
Persuasive Communication”

(«Zuvaionuara kat N'vwotikes Atepyaoisg. Ot lMoAAarmAoi PoAot tou Ouuou, tng

EkmtAnénc kai tou Aéouc otnv Enikotvwvia pe Artwtepo Skomo tnv lNetdw»)




