OIKONOMIKO MANEMIZTHMIO AOGHNQN
2XOAH AIOIKHZHZ EMIXEIPHZEQN
TMHMA MAPKETINTK KAI EMKOINQNIAZ
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(2uumAnpwote pe kepaiaia ypauuata)

EMONYMO: cooiiiiiiiiiiiiiiiiiniiccencc e,
ONOMA: ...
MATPONYMO: ..coooiiiiiiiiiiiiiiiiiiinne,

AIEYOYNZH: woiiiiiiiiiiiiiiiicn s

THAEDQNO: ..o
KINHTO: .ottt

EMAIL: oottt

ABAVQ,  ...../...../20....

2a¢ apakaAw va KAvete deKTN TNV altnon Jou yia
OUMHETOX OTIC KATATAKTIAPLEG £EETACEL TOU
TuAuatogc Mdpketivyk Kkat  Emkowvwviag, g
2xoAng Aloiknong Emixelprioewyv tou OLKoVouLKoU
Mavemotnuiov ABnvwv.

Jag yvwpidw ot eipal katoxog AUTAWHATOC
ErtayyeApatikig Ewdikotntag Ekmaideuong kat
Katdptionc:

EIAIKOTHTEZ IEK (N.2009/1992)

(¥) | Topéag Opada EwWdikoTnTa
EMIKOINQNIAZ KAI EMIKOINQNIAZ AIAOHMIZHZ
MEZQN MAZIKHZ
ENHMEPQ2H>
XPHMATOMNIZTQTIK OIKONOMIKQN EIAIKOZ
QN & AIOIKHTIKQN EMMOPIAZ,AIA
YMHPEZIQN OHMIZHZ KAl

NMPOQOHZHZ
MPOIONTQN
(Marketing)
XPHMATOMIZTQTIK OIKONOMIKQN EIAIKOZ
QN & AIOIKHTIKQN MQAHZEQN
YMHPEZIQN

EIAIKOTHTEZ IEK v.4186/2013

(¥) | EdkétnTa

STEAEXO3Z EMMOPIAS, AIAGHMIZHE KAl IPOQOHEHS
MPOIONTQN (MARKETING)

STEAEXOZ WHOIAKOY MAPKETINIK 2TO HAEKTPONIKO
EMTOPIO (MEIPAMATIKH EIAIKOTHTA)

ZYNHMMENA cag uttoBarAw:

1. Avtiypapo AwmAwparoc¢ EmayyeAuatikic Ewdikdtnrac
Ekmaideuonc kat Katdptiong emmédou meévte (5) tou EBvikoU
lMAataiou Mpoadvtwv n LadTIWOU TiTAOU.

2. dwroavtiypago AsAtiou Aatuvouiknc Tautdtntac.

O/H AITON/OYZA

(Yroypaodn)



