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Mpog
tn Npappateia tov TuRuatog Mapketivyk kat Emtikowvwviag

(2uumAnpwote pe kepaiaia ypauuata)
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2a¢ apakaAw va KAvete OeKTN TNV altnon Jou yia
OUPHETOX OTIC KATATAKTIAPLEG £EETACEL TOU
TuAuatoc Mdpketvyk Kat Emikowwviag, tou
OwovoptkoU Mavemiotnuiouv ABnvwv.

2ag yvwpidw otL eipal katoxog AtmAwpatog
ErtayyeApatikig Ewdikotntag Ekmaidsuong kat
Katdptionc:

EIAIKOTHTEZ IEK (N.2009/1992)

() | Topéag Opadada EwWwkotnTa
EMIKOINQNIAZ KAI EMIKOINQNIAZ AIAOHMIZHZ
MEZQN MAZIKHZ
ENHMEPQ2ZHZ
XPHMATOMNIZTQTIK OIKONOMIKQN EIAIKOZ
QN & AIOIKHTIKQN EMIMOPIAZ,AIA
YMHPEZIQN OHMIZHZ KAl

MPOQOHZHZ
MPOIONTQN
(Marketing)
XPHMATOMIZTQTIK OIKONOMIKQN EIAIKOZ
QN & AIOIKHTIKQN MNMQAHZEQN
YMHPEZIQN

EIAIKOTHTEZ IEK v.4186/2013

(v) | EWdwétnta

STEAEXOZ EMMNOPIAZ, AIAGHMIZHZ KAI MPOQOHIHZ
MNMPOIONTQN (MARKETING)

2TEAEXOZ WHOIAKOY MAPKETINIK 2TO HAEKTPONIKO
EMMOPIO (MEIPAMATIKH EIAIKOTHTA)

ZYNHMMENA cag uttoBarAw:
1. Avrtiypado AMAWUATOG EmayyeALOTIKAG
Ewsikotntag Exknaidevong kot  Kataptiong

emunébov mévie (5) tou EOvikou MAouociou
MpooovTwv 1) LOOTLHOU TitAou.

2. Avrtiypado SeAtiou actuvoulkig tautdtnTag 1
aMou  ookupou eyypadou pE TNV Ol
QITOSELKTIKN LOXU.

ABnva, ....... /....../12026
O/H AITQON/OYZA

(Yroypaodn)




