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Google Confidential and Proprietary 

How many times we check our mobile 

phones on average per day 

A. 120 times B. 90 times 

C. 180 times D. 150 times D. 150 times 

Quiz #1 



Quiz #2 

How many Google Searches are being done in Greece 
every week? 

 

More than 
250 mln! 

 
 



What is digital? 



Humans are much more informed and educated 



16 year old Jack Andraka finds cure for cancer  



8-year old Evan becomes millionaire 



Julius Yego goes to London Olympics with YouTube javelin 
lessons 
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Technology has transformed industries 

1900 – 83% Farming 2011 – 2% Farming 
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Digital Transformation is the 3rd Industrial 
Revolution 
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Remember these companies? 
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For them it is simple 
 Digital is life 

Digital power will enalbe the 3 Industrial 
revolution 



Everybody is talking about digital 
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Except for the consumers 
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For them it is simple 
 Digital is life 
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Weekly media budget for Internet 

users 



So,what is next? 



5 billion 
internet users worldwide 

10 billion 
mobile subscriptions 

53 zettabytes 
of digital information in the world -- 
videos, photos, music, texts, etc. 



1,000,000,000,000,000,000,000 
 

1 Zettabyte 



4 Key Trends for the future 



Connected World Mobile 

Consumers in control Commerce 



PCs vs Mobile Devices Sales 
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More than 380 Years of Angry Birds 
are played ...  

 
 
 
 
 
 

...every day 





The world is connected 

Source: IDC, Mar 2012  

2009 2014 % Change 

1.5B Global internet users 3B +100% 

30% Americans get news online daily  50% +67% 

47% Americans pay bills online 74% +57% 

$130B US Ecommerce $224B +72% 

1B YT views per day 7B +600% 

20 
Hours video uploaded to YouTube 

per minute 
100 +400% 

300M Facebook users 1.3B +430% 

2.5M Tweets per day 500M +19,900% 

0 Pinterest unique users per month 65M 



TV is now connected 



Your home will be completely connected 



Your car is connected (and 
driverless…) 







Offline life goes online 



Project Jacquard 





Consumers have choices 
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Today, the media landscape has changed  
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Today’s challenges require a new approach 



Consumers have unlimited information 



For them it is simple 
 Digital is life 

Customer journey is getting complex 







Personal Doctors 





A market of individuals 



 

 

Interested 

Connected 
 

Engaged 

Sources: Google, The New Multi-Screen World Research, 2012; McKinsey & Co, 2013 

Today’s consumer 

There’s no denying  

that consumers are 

demanding more 

tailored experiences 

when interacting with 

companies than  

ever before. 

            -emarketer 

 



Using technology and audience insights to automatically buy and run a 

campaign in real time -- reach the right user with the right message. 

[proh-gruh-mat-ik] 



Source: Symphony IRI Economic Update,  August 2010, Shoppers n = 1000, SymphonyIRI; 

Source: The New Multi-Screen World Report, Google/Ipsos/Sterling, 2012 

Source: Google Shopper Sciences, 2011 

78% of all purchase decisions are made before 

arriving at a store (up 16 points in 5 years) 

42% 
of retail sales that were online or web 

influenced in 2012 

22% 
of shoppers seeking info from a retailer 

website in the path to purchase 

Path to purchase forever changed 



Shopping is changing 





The future of shopping 







Thank you! 


