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Aiya Adyra yia tnv N.A.M.N

H Beatpikni opdda m.a.p.mt (MAl\ And Mikpég NoAudwvieg) dSnuloupynOnke pe
OKOTIO VO TIAPOUCLACEL DEATPLKEG TTAPAOTACELG KAL projects oto Kowo tng ABrvag
Tou cuvteAoLvTtal and véoug nBomoloug Kal VEoug oknvoBETeC. EPOSLA TG elvat
N SLopKAG €peuva Ko LEAETN TIAVW OE VEQ AN KoL KAQOOLKA KOAALTEXVIKA €pyal.
Ol ouvteAeoTég Tng Slakpivovral amo 6pen yla Snuoupyia, evw n pavtacio Toug
EVWVEL WG KATL KOwo. Opapa TnG TM.OLLLTT €lval va KatadEpveLl va Ttapouaotalet
Beatplkd £pya HE XAUNAO AELTOUPYLIKO KOOTOG KAl Apal E XaUNnAn TLUA €lottnpiou,
XWwpLG KATL TETOLO, OUWG, VA OTEPELTOL TTOLOTNTAC KAAALTEXVLKOU amoteAéopatoc. H
0pTLOTNTA KAl N alodntikn Bewpeital peilovog onuaoiog.

JKOTOG OLKOC pag ntav va BonBrnooupe otnv mpowbnon tng mapactacng
«luvaikec...» péow TOU epyaleiou tou Facebook. Etol, xpnollomolwvVIag TLG
YVWOELG HOG OTO NAEKTPOVIKO MAPKETIVYK OVAAABOUE TNV TTPOWONTIKY KAUTAVLO
¢ mnapdotaong, o€ ouvepyacia Pe Toug¢ avBpwrmoug¢ mou nAdn TNV
ETUKOWVWVOUOQV.

JeAiba oto Facebook:
https://www.facebook.com/TheatrikiOmadaPazIApoMikresPolyphonies

Itoxol N.A.M.N.

H Beatpkn opada, mépa amo TNV MPoowrtikr dtaBeon mou eixe va aveBaoel
HlOL TtopAactacn Kal va tnv euxoplotndel, eixe Ofosl €€ apxng KaAmoloug
OUVKEKPLUEVOUC OTOXOUG TOou¢ omoloug nBeAe va metvxel. ‘HBeAe apylkd ot
TIOPOIOTACELC VA £(VaL TIPOOLITEC OLKOVOMLKA yla TO KOWO aAAG Ttautdxpova To
arnotéAeopa mou Ba €Ryaive va aflle molotika mapanavw, Neke dnAadn va
Swoel autd to “added value” oto kowod tnG. MNa To MPWTO OKEAOG, TO omoio dev
€€apTLOTAV TOCO amod Ta KA TOUG XEpLa, GPOVILoAV WOTE Va KPATHOOUV GE 0G0
o Sduvatov xapnAotepo eminedo ta AELTOUPYLKA TOUG KOOTN. Me éva minimum
mAadov ¢ tafewg twv €130 yla tnv Tapoxn Tou Xwpou amd BEatpo OpwWG
aveéoptATwg av to 50% Twv €00dwv to £€dtave -kabwg n cupdwvia adopouvoe
50% ylo TNV m.aL LT Kot 50% ya to B€atpo, NTav apketd SUokoAo. Qotdoo UE TNV
unepatia mou €dwoav oTo KOWO, Kal TIG TPowONTIKEG EVEPYELEC, KaTAdepav va
LOOPPOTIIOOUV KOOTOG KoL €000 o€ BeTikA emineda.

ErutAéov, yevikOtepol oTOXOL ATav ylo mapadslypa vo avadelytouv Vvéol
avBpwrmol pe TaAévto, AvBpwroL PE KOWECG afleg pe TNV opdda omwg eival n
emuovh, n dnuoupyia, to aiobnua euBuvng aAAd kat Staokédaong. TEtolol
avBpwrmol Ba pmopovoav va evtaxbolv oto SuVAULKO TNG opddag Kal va tnv
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eumAoutioouv pe véeg LO€eC Kal TaAévto. TEAog, emeldn n opada acyoAeital
ETAYYEAUATIKA e TO BEQTPO Kal OXL EPACLTEXVIKA, OTOXOG TNG €lval va aveBAoeL
TIEPLOOOTEPEC MAPACTACELG 0TO HUEAAOV Kal va KataflwOel av autd elvat Suvatov.

Ztoxol Epyaociag

210 mAaiolo tng epyaciog aAAd Kal Tou HoBnpaTog ylo To omolo yilvertal,
0TOX0G TwV GOLTNTWV ATOV TTAPOUKE PECA ATd EVO TIPAYHATIKO project, yVWOELS
TIAVW OTO QAVTIKEMEVO TOU NAEKTPOVIKOU MAPKETIVYK TIOU Ba paG XpNoLEVCOUV
oto UEMNAov. Etol, BeAnoape va Bpoupe Tola gival ekelva Ta xprolua metrics ta
omola avaloya BEPala pe To O€ua TMOU TPAYUATEVETOL TO project, €xouv
HEYOAUTEPN ETUPPON OTO KOWO Kol pag OSivouv TIC TAEOV amapaitnteg
mAnpodopiec. Onwg BOa avadepbolUpe KoL OTNV CUVEXELWD OTNV EvVOTNTA
QMoTEAECUATA, TO BACIKOTEPA Metrics yLa TNV CUYKEKPLUEVN TTEpIMTwaon daivetal
oTL elval to engaged users kat To total reach.

EmutAéov, oTnV OUVEXELM TNG TPonyoUpevng Oéag kot amd amoyn
OTOXEUMEVOU UAPKETIVYK, OéAape va PpoUUE TOWO HATAV TO LOAVIKOTEPO
TIEPLEXOUEVO TO OTolo Ba MPOCEAKUE TOUG TIEPLOCOTEPOUC HOVASLKOUG XPrOTEG
TIoU emokéntovtav tn oeAida. Evag oakopn Ttopéag mou  Bélape va
OlEPEUVNOOUUE, ATV QV KOL KATA TOOO UTIAPXEL avAyYKn yla ocuvSuacuo
napadoolakoU Kal NAEKTPOVIKOU MAPKETIVYK. QG TEAEUTALO KOUMATL TNG EPELVALC,
oAAG €€loou ONUAVTIKO, NTAV TO TL YIVETAL OTNV CUVEXELX UETA TO TEAOG TWV
napoaotdcewv. Mwg SnAadn Ba MpEMeL va XELPLOTEL KATIOLOG TA NAEKTPOVLIKA PETA
WOTE VO KPATHOEL TOUG ETILOKETITEG EUXAPLOTNUEVOUC KOL EVEPYOUC YLOL O BETIKN
avtibpaon o€ kamolo LEAAOVTIKO project.

Evéiadepopeva Kowva

To koW oTo OMOoi0 OTOXEVE N CUYKEKPLUEVN TTOPACTACH ATV KATA KUPLO AOyOo
yuvaikeiou ¢uAou. Qaivetal dAwote kal and tov TitAo Tng mapdotacng o
omoio¢ Atav «luvaikec» Kal pHAAoTa €TAEXONKE va aveéPBEL TNV OUYKEKPLUEVN
TePlodo KABWCG CUVETIUTTE UE TNV YLOPTH TNG yuvaikag Kol ATav €vag wpaiog
TPOmo¢ mpowdnong. Q¢ deutepeliov KOWO-0TOX0 Ba UMopPoUCaE VO TTIOUUE OTL
ATV TO KOO ekeivo mou elval dtatebelpévo va mepapatiotel, va Ppacel va det
HLOL TILO EVOAAQKTLIKN TTOpAcTaon XwPLg davtaxtepoUC CUVTEAECTEG KOL YVWOTOUG
ano Vv tnAeopacn nbomolouc. Yotepa amnod €peuva Kal and OtL GAvnKe Kal anod
TO QTOTEAECUA, TO CUYKEKPLUEVO €160¢ Kolvou amaptiletal wg emni to mAsiotov
eMiong amd yuvaikeg omote n emtuxio €uolale kovtd. H mapdotacn Aounov
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€matée amd tg 7 Maptiou kat ywa eptd mopaotacelg, KaBe MEumtn Kot
MNapaokeun.

AnoteAéopata - Facebook insights:

Anuoypapika Asbougva:

‘Ooov adopd ota dSnuoypadlkd XapaAKTNPLOTIKA TWV Xpnotwv mou ékavayv like
otnv oeAida, kot ota SnuoypadLkd XapAKTNPELOTIKA TNG CUVOALKAG amnxnong tng
oeAibag, Oonwg PAEMOUME KOl OTA MOPAKATW SUO0 ypadriuata, To KOWO NG
oeAibag 1o amoteAolv KATA KUPLO AOyo yuvaike¢ nAwkiog 18-34 etwv mou
KATOlKOUV oTnv ABrva. Zav QnmoTEAECUA TO OCUYKEKPLUEVO Mg adopd AUEca
kaBwg n &eltepn mapdctacn ywo TNV omola xpnowlomowibnke Kuplwg to
facebook ovopalotav «..yuvaikeg» OnMwg mpoavadEPape, Kal TO KOWO TNG
ermbupoloape €€ apxng va anoteAeTal KUPLWG OO YUVALKEC, OTIWG KAl EYLVE:

Who You Reached (Demographics and Location)

Gender and age

Femzle 67.5%

13-17 18-24 25-34 35-44 45-54 55-64 85+

Countries” Towns/cities Languages
38 Greece 29 Athens, Attiki 27 Greek
1 Finland 3 Thessaloniki, Thessaloniki 6 English (US)
1 Kenya 1 Aredpoli, Lakonia 6 English (UK)
1 Kouvola, Southern Finland 1 Finnish
1 Kalithéa, Attiki
1 Trikala, Trikala

1 Peristérion, Attiki

A. AApmnéptng, Z. Pamtoylavvng, 2. Zovoavng, A. Xat{nadavaciou
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People Who Like Your Page (Demographics and Location) See Likes

Gender and age®

Female 60.7% 1:05 1 1.6% 0.5% 1.1%
13-17 18-24 25-34 35-44 45-54 55-64 65+
Male 37.2% m T B T
Countries Towns/cities Languages
181 Greece 155 Athens, Attiki 130 Greek
1 Cyprus 3 Peristéri, Attiki 36 English (US)
1 United Kingdom 2 Ataldnti, Fthiotis 17 English (UK)

2 Thessaloniki, Thessaloniki
2 Pdros, Attiki

2 Galdtsi, Attiki

MNwc¢ eriteuxdnke n annxnon:

2TO MOPAKATW ypAadnua mapatnpoUpe otL n oeAida duvntikd pmopouoe va
€XEL OUVOALKN amnxnon - cuumepAappBavouévou wotooo Kal tou viral og auth
NV nepintwon- o€ 1.510 dtopa, pe LEYAAUTEPEG TIUEC VAL CUYKEVTPWVOVTOL KOVTA
otic 7/3/2013, nuepopnvia otnv omoia NTav MPOoyPAUUATIOUEVN N TIPEULEPA TNG
TIAPAOTAONG KAl YL AUTO TO social monitoring Atav o evtatiko. 2to Suthavo
pafdoypapua, mapatnprnoape 0tL HeyoAUTEPN onuacia eixe yla epag o aplBuog
TWV unigque users Kal ag ixav povo éva page view, mapd ta 21+ views ava user.
e autod kataAnéape S1otL SeSopévou Tou HLKpoU peyEBoug téoo TG oeAidag,
000 kal twv fan, n emavaAnyn otig emokEPelg ¢ oeAidag eival KATL Tou
evOEXOUEVWG VOl €KAVAV O TOOO HeyaAo Babud -tng tafewg dSnAadn tou 21+-
povo ot (dlol ot administrators. Qotdo0, otV CUYKEKPLUEVN oeAida, dev pog
adopouos cav oTtOX0G TOOO N EMAVAANTITIKY EMLOKEYLUOTNTA TNG, 00O TO va
emkowvwvnBouv ol mAnpodopieg mou adopoloav TIG TTAPEXOUEVEG UTINPECLEG-
TIAPOLOTACELG TNG ETALPELAC BedTPOUL TL.OLLTL.

How You Reached People (Reach and Frequency)

All Page Content +

Reach Unique Users by Frequency
Qrganic Viral Tota

2k

1,510 people (Total)
1/3/2013 - 7{3/2013

2 3 5 &-10 11-20 21+

7 Mar 14 Mar 21 Mar 28 Mar 1 4
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MapakAtw okoAouBoUvV ypadnHOTO HE UTMOCNUELWUEVO TOV HEYLOTO aplBuod
ava nuépa yla ta likes, aAAG kot Tov péyLoTto aplBud XpnoTwy Mmou €kavayv KAToLa
SL06paoTIKN) EVEPYELA PE TNV OEASA | TO TEPLEXOUEVO TNG -OMWG OXOALO N
Kowvomoinon- kalt Snulovpynoav kamoila «véa Lotopia» ot (Slo,, n omola
adopouvoe tnv ceAiba. OL YEYLOTEG TLLEG ava NUEPA -yLa TNV TEPLOSO TOUu pnva
MapTtiou mou €Aafe xwpa Kal n mapactacn «..yuvaikec»- ntav 9 likes kot 30

stories avtiotolya:

How People Are Talking About Your Page

| Page likes +

Ml Taking about this

9 people
26/2/2013 - 4/3/2013

7 Mar 14 Mar 21 Mar 28 Mar

How People Are Talking About Your Page

All stories +
Ml Taking about this

40 2k

30 people
2/3/2013 - 8/3/2013

7 Mar 14 Mar 21 Mar 28 Mar
How People Are Talking About Your Page
All stories v
Ml Taking about this

40 2k

7 Mar 14 Mar 21 Mar 28 Mar

350 people
27/2/2013 - 5/3/2013

7 Mar 14 Mar 21 Mar 28 Mar

7 Mar 14 Mar 21 Mar 28 Mar

1,463 people
1/3/2013 - 7/3/2013

7 Mar 14 Mar 21 Mar 28 Mar

Moto nepLeyouevo tn¢ oeAidac ixe tnv kaAvutepn Suvaptkn:

Mapakdtw akoAouBel €vag mivakag peE To TECOEPA TPWTA post TNG oeAidag
ava katnyopia. H taflvounon oe katnyopleg €xeL yivel pe Baon ta €€n¢ metrics:

7
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To reach, Toug engaged users, to talking about this kat to virality. Mapatnprnoape
OTL To dwToypadLkd UALKO amod mpofeg kal n enionun adloa TG mapdactaong
telvouv va €xouv peyadltepn amodoxn kal dtadpaon amo To Kowo, Kabwg LoyUEeL
TO «pia glkova Looutal pe Xilteg Aé€elg». AnAadn, ot xprioteg-fans deixvouv va
TIPOTLMOUV TI( E€LKOVEC OO Ta Keigeva n ta Pivteo, ylati TEepPLEXOUV TILO
CUMTUKVWUEVN TAnpodopia mpodavws amattouv Alyotepo Xpovo amd ta aAAa
€(l6n neplexopévou tnG oeAidag, Kal EMUTAEOV UITOPOUV APKETOL XPrOTECG VA yivouv
tag.

Sorted: Date Post Reach v Engaged users I;!:'"g GHOTE Virality
29/1/2013 [f@) "yuvaiksc.." ané 7 papTiou péxpi Tic 29 K 165 87 25 15.15% P
26/2/2013 [ "..yuvaikec” ané Tnv opada "nalA and i 162 19 2 1.23% w
by reach
7/2/2013  [[@] #2 NpoPa ato Biatpo 7/2/2013 158 85 14 8.86% &
10/3/2013 ] ruvaikeg 142 18 6 4.23% &
Date Post Reach Enosoed v| Talling about | yirapry
3/12/2€12 [f@) ".yuvaiec” and Tnv opdda "nalk and pr.. 106 154 17 16.04% &
7/12/2c12 @ "vuvaikeS” (pwToypagizg and Tig npopec) 45 117 7 15.56% ]
by engaged
users 9/2/2013  [[@) "vuvaikss” (pavoypagisc and rig npope) 72 91 13 18.06% &
29/1/2013 [[@) "vuvaiksc..” and 7 papriou péxpi T 29 k.. 165 87 25 15.15% w
Date Post Reach Engaged users I;::'"g about Virality
29/1/2013 [[@) "yuvaikec.." ané 7 paptiou péxpl TIG 29 K. 165 87 25 15.15% &
by talking about e . -
this 3/12/2012 [[@) "..yuvaike¢” and Tnv opdda "nali and pi 106 154 17 16.04% &
7/2/2013 i:fi\ #2 MpoBa oro Batpo 7/2/2013 158 85 14 8.86% &l
9/2/2013  [[@) "yuvaikec” (puToypapicc and Tig npdeg) 72 o1 13 1506% &
Date Post Reach Engaged users I;:'s('"g about Virality v
o 10/2/2013 (@) "yuvaikec” (@uroypaisc and Tig npops) 3 75 4 133.33% &l
by virality
10/2/2013 IEJ "yuvaikeg" (@@ToYpapicC anod Tic npopec) 3 77 3 100% &
10/2/2013 (@) "yuvaikec” (@uroypagicc and Tig npoPeg) 3 73 3 100% &
10/2/2013 [[@) "yuvaikeg” (paroypagicg and Tig npopec) 4 71 4 100% &

AkoAouBouv print screens pE TPOETLOKOTINOEL TwWV pPOst UE TO PEYOAUTEPO
virality, Toug neploocdtepoug engaged users Kal To PeyaAUTepo reach avtiotowya:

A. AApmnéptng, Z. Pamtoylavvng, 2. Zovoavng, A. Xat{nadavaciou
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napt

Qzatpiki Opada "nafk and pikpéc noAupavied”

Beapin Opada "nalh and pikpsc nodupavies” added a
new photo,

View post @

"yuvaikeg" ((p@TOYpapicg

ano Tig npopecg)

Totzl reach?

3

L Organic®

M p;ig?
i

?

75

Engaged users’

H Photo views?
I Other Clicks?

Stories Generated?

Talking about this?
4 Vieltyz v
[ Lkes?

133.33%

Av kot to virality amoteAel metric mou cuvdualel Vo metrics, akpLBWG ENELSN
elval mooootiaio ev UMopoU e va MOUUE OTL HaG SIVEL OVTLKELUEVLKY ELKOVA YL
TO TILO TIEPLEXOMEVO elval LOAVLKOTEPO. ETOL EVW N CUYKEKPLUEVN dwToypadia €xeL
virality 133,33%, eixe total reach 3 ko talking about this 4. Ta 600 enoueva post
TOU €lval MpWTA OTNV Katnyopia Toug oUpdwva HE TOV TvaKO TIOU
avadepORKape TpLv, £XoUV ULKPOTEPO Virality aAAd okopdpouv uPnAdtepa o€
OAa Ta AAAa metrics.

Total reach?

106

B grganic?
B pig?
B yiry?

N

avapovig PETaLl (whg Kal
Gavdrou. Mig pdva, pia kopn,
pio abepmn ka pia puydvn,
enkaholvTalIoTopiEC BKEC TOUC
KOl GA@Y YUVaKGY, NpoKEpdvol
va kaTapéps pia povo and
OUTEC VO YU pioel oTov GvTpa Tng
Twic TG, aAkd kar arnv {wh TN
YEVIKGTEp. Mia napdaraan
devised yia TNV noAUnksupn
Unaaraan g yuvakag,
OTNRUENT OTIC QUVERKEC TV
Epyuv "Kekhaimpévay Twv updav”
Tou Zav-Mwh ZaoT kal "Tosic

Engaged users’
154

M Photo views?
| Other Clicks?

Stories Generated?

Taking about this?

N 17

B Lies? Riaitve

Comments?
16.04%
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Owovoutko Naveniotipio ABnvwv-Tunpa Mdapketivyk kot Emikolvwviog

Emopévwe av kot KataAn€ape oto molo ival To KATAAANAOTEPO TIEPLEXOUEVO Yla piot oeAida

OcaTpxi] Opada "nalA and pxpec noAupovies”

m "YUVaiKeC..”

and 7 paptiou péxpl Tig 29
k@8 néunTn & napaoxsur
oro Béatpo Qolpvog

"yuvaikeg” (poToypapisg
ano T npoBeg)

Total rea Engaged users
) ‘ 87 Talkng abo
.| 165 | o |
100 } B Oganic Il Photo views Virality
; Bl Other Cicks Likes
= ‘ -, Stories Generated Shares 15.15%
‘ Comments
|

oto facebook -ou dwtoypadieg- 6ev pmopoupe va KataAnéoupe oOTO TO E€lvol TO
ONUAVTIKOTEPO metric o€ yevikO Aaolo, kKaBwg e€aptatal anod to i60¢ Tou MPOoIOVTOC 1 NG
umnpeoiag mou adopd n oeAida, amod To TL OEAOUUE VO KAVOUE 1) VO ETUTUXOULE GOV OTOXO
Kall TEAOG, Ao To TL OEAOUUE VO UETPHOOULIE.

Ao rtolo peoo nponAdayv ta likes;

Page Views
[#] Page Views? [g]

0

45
7 Mar 14 Mar 21 Mar 28 Mar
Total Tab Views”’ External referrers”
188 timeline 4 google.gr
33 Events 1 uk-mg5.mail.yahoo.com
16 photos_stream 1 us-mg4.mail.yahoo.com

9 messages_inbox
6 About Section

4 photos_albums
4 likes

10
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Where Your Likes Came From

(@] New Likes? (@] Like sources

5 On Page

3 Mobile

2 Search Results
1 On Hover

4 1 Facebook Recommendations

—— ——

/N /\ /\ IN L

14 Mar 21 Mar 28 Mar

Baowkd insight amotelel kol TO yeyovog TOU HAPTUPOUV TA TOPATIAVW
LOTOYPAUUATA, OTL TO KOWO €pXETal o€ emadr He TNV oeAlda KUPIWC LEOW TOU
timeline, otnv wtooeAiba tou Facebook 1 péow twv Facebook mobile
applications, kat 0xL p€ow pnxavwy avalntnong n Adyw tng dnuiloupyilog Kamolou
event. MNMpaypo mou UTIOSELKVUEL TNV ETTOKTIKOTOTA TNG AVAYKNG VAL ELVAL YEVIKA
evepyl n oeAiba oto Facebook, va umdpxouv ouxva VEEC QVOPTNOELS Kal
6paoTnNpLOTNTEG WOTE va KVeltal oto timeline kal va ¢ailvetol otoug XprioTeC TOU
Facebook kaBwg kal va avaptdtal meplexopevo mou va eival mobile friendly ya
TOUG XPNOTEG TOU TIPOTLUOUV Ta KvNTA Toug TNAédwva. ElSIkOTEPA WOTOCO Yyl
auto Ba avadepbBolpe otnv evotnta twv DO’s kat DON'Ts.

JUYKEKPLUEVQ oToLXEla KatL aptduol yla tnv ekdNAwon «..yuvaikeg»:

e [pookAnBnkav péow facebook 2413 dropa
i. Attending: 181 dtopa €K Twv omoiwv MapevpEBnkKav mepimou ot 35
ii. Maybe: 140 ek Twv omolwv dev mapeupEBnKe Kaveig

iii. Not answered: mapevpednkav nepimou 15 atopa mou dev eiyav KAveL
attend

e 4 administrators oto group Kol otnv ekénAwon €k Twv omoiwv 2 ntav ot hard-
workers.

e Tiepimou 2-3 posts ava eBdouada eite otnv oeAida, gite otnv ekdnAwon tnv
Tieplod0o Mou £TPEXE N MOPACTACH

e ABnvopapa: 6 droupa evnuepwbBnkav yla tnv ekdAAwon amd autd (xwpig
TIPOOKANOELC)

e JUuUMANPpwMOTIKA péoa Swadnuiong: radio-spot otov pepper fm (xopnyog
eTKowvwviag), elculture.gr (xopnyog emkowwviag), eKTUMWON Kal TOLXOKOAAnGN
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Owovoutko Naveniotipio ABnvwv-Tunpa Mdapketivyk kot Emikolvwviog

oe kapetepleg kat bar (50 adioeg)

EAafBav xwpa 7 mapaotdoelg, mapakoAouBOnoav mepinmouv 250 Beatég (kOmnkov
274 gloutnpla wotdéoo Kamolol €idav Tnv mapactacn mavw anod pia opd, EVw
KArolol elyav mpookAnon pe Swpeav eicodo)

Mepimov 35,7 Oeatéc/mapdaoctacn, o Ofatpo 36 otabespwv Béocswv e
Suvatotnta eméktaong O€oewv

To 20% twv Beatwv eixe evnuepwOel yla tnv napdotacn and to facebook, aAAd
OXL LOVO Qo aUTO.

Mpotdoeig yia BeAtiwon

Mpw TN mepatwon ¢ mapaoctacng, dlatébnke deAtio tumou oe Sladopa
sites OXeTIKA e To BEaTpo, KOl o€ ePNUEPLOEC UE OXETLKN OTAAN, yLa TNV MPoBoAn
TOU yeyovotoc. MAouolo UAKO amo Tig mpoBeg aldd kol amo thv adloa Atav
SlaBéoo otn oeAiba tng mapdoctacng oto Facebook. Méow tou KOWwWVLKOU
Siktuou FourSquare, yivovtav cuxvég SnAwoelg tomoBeoiag amd ta YEAN TNG
opadag mou Ppiokovtav ot mpoPec. TEAog, Snuoupyndnke trailer ng
napaoctacng mou £malle mMPW auth ekwnoel kol SlatéBnke péow youtube
(http://www.youtube.com/watch?v=RZpAzZHpRzE).

H nmapdotaon Ba punopouoe va AABeL pia dAAn popdn ylo va UTIAPXEL TILO
ToAAR aAAnAemidpacon pe To Kowo. O SLadpacTikog autog xapaktipag Ba avfave
TN OUMUETOX TOU KOWOU KOl OCUVEMWE TNV euxapiotnon tou. Emiong n
TIPOCEYYLON TIOPATIAVW XOPNYWV ETKOWVWVIAG, TTou Ba ATtav puolkd oxeTKoL e
™ ¢uon NG mapdotacng Kal to pRvupa mou Ba Bele va nepdoel, Ba Rtav éva
XPAoWo epyaleio ywa tnv auvénon tou Kool Tou Ba mpooeAkudtaV OTLG
napaotdoels. Eniong, Ba pumopouvoav va AdBouv xwpa Slddope eVEPYELEG yLa
TNV POCEAKUGCN VEOU KOLVOU-OTOXOU, OTIWG yla TapAdelyLa TOU avVTPLKOU, TIoU
napouoiale kal xapunAotepo reach amd auto TOU YUVaLKELOU.

DO’s and DON’Ts

TpéXovtag TIC TOPATIAVW EVEPYELEC OFE TIPAYHOTIKO XPOVO KOl YEYOVOC,
UMOPOUCAUE VO KATAANEOUE O KATIOLOL CUUTTEPACHOTO KAl CUUBOUAEC, WG TPOC
TO TL TTPETEL KAl TL S€V IPETEL VAL YIVETAL OTAV €va Yeyovoc (Bsatpikr mapaotoon,
deoTIBa), cuvauAia kKAT) MpowBOeital HECW EVOC KOWWVIKOU SIKkTUOoU. MapoakATw
TapouoLalovTol HEPLKA OO TA CUUTIEPACHATA TG EPYOOLOC HOG.
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Owovoutko Naveniotipio ABnvwv-Tunpa Mdapketivyk kot Emikolvwviog

DOs

‘Eva Suvatd OmAo mou TPEMEL va €XEL OmMolog B€AeL va mpowbBnoesl pia
ekbnAwon, eivatl to word of mouth. Ta mpoowrika pnvopata Kot n dta oTOUATOG
npowBnan, OxL LOVo amo Toug SLoPYAVWTEG GAAQ KAl OO TOUG LKOVOTIOLNLEVOUG
Beatég, amodeixOnkav TMLO OMOTEAECUOTIKA QMO CUVEXELG SNUOCLEVOEL OTOV
Tolxo Tou event oto Facebook.

Mapd tn ouxvh xprnon adlowv otnv mPofoAn ekdnAwoewv, otn 8K UOG
neplmtwon NTav éva Tapanavw KOotog Tou Oev €depe KATIOLO ONUAVILKO
QMOTEAECHO OTNV TIPOCEYYLON VEOU KOLVOU.

Q¢ npog moto UALKO Ba xpnotpomolnBel o moAv, avakoAU P ape OTL n EUKOAN
dvon g Pwrtoypadiag tng emTpENEL va yivel o viral oe TMOAU UIKPOTEPO
XPOVLIKO dlaotnua, amnod kamolo Bivteo f status, mou amattouv 1o oAU XpOvo yLa
TNV enefepyacia Touc.

Ooov adopa ota status, ev MPEMEL va OvVAPTWVTOL HOVO TNV KPIoLn
nieplodo mpLv TNV ekdNAwaon. Oa NTav CUVETO va apxioouv TTOAU TPV auTth, aAAd
OKOUO KoL UETA. H ouxvotnta toug Ba MpEMEL va €lval TTPOCEKTLKA, yla val UNV
UTTAPXEL KOPEOUOC, OAAA KOl N wpa TTou Ba avapTwVTaL va lval TETOLN, WOTE va
ayyilouv 600 peyaAUTEPO KOLVO YIVETAL.

Eniong n enéktaon oe al\a diktua (Twitter, Instagram) mpoteivetal yia tTnv
avénon Tou Kowou Tou Tpooeyyiletal. H xprion €pwtnoswv YECW TTOAAATIAWY
social media, au€avel katd cuvénela to involvement Twv xpnotwv/Bsatwv.

DON’Ts

Ztn &N poag ekdnAwon, o toixog tou facebook event mapépeve kKAeloTog o€
AaAAoug XpNoteg. Auto PELWVEL TN SLadpaoTkOTNTA Kal TNV €MKowvwvia. BEéBala
UTTAPXEL Kal N avtutapdBeon MweG av o0 TolXog UELVEL avoLXTOG O AMOYELS TOU
Kowvou, umopel va dnuoctomnolnBetl UALKO To omolo oUTE PE TNV Mapdctacn Eival
OXETLKO, N aKOUA XELPOTEPQ, VO PEPEL KATIOLO EEWTEPLKO AUPIAEYOUEVO UNVULA
(tx moALTLkO) to omoio va BAAYEL TNV EKOVA TNG MAPACTACNG, XWPLG auTr va £XEL
KATIOLO. OXE0N ME TO MAVUMO aUTO. ATO Tn UEPLA POG TIPOTELVETAL O TOLXOG va
TIAPOLULEVEL AVOLYTOC OTO KOO, aAAd va urtdpxel ouvexng emifAedn autou yla tnv
OQTOUAKPUVON TUXOVIWV eMIBAABWY UNVUUATWV.

Eniong, n oeAida &g Ba mpémel va PplokeTal evepyr HOVO TO SLAoTNUO TNG
napaoctaong. H evnuépwon eivatl to KAEWSL yla v avénon tou Kowou, Kal n
ENeWP N evepynTIKOTNTAC TTPOKELTAL VA BAAYEL TNV TPOGEAKUGH TOU KOLvoU.

TEAOG, TIPETEL VA UTIAPXEL TIPOCOX OTO TL SnpoacteveTaL arnod Toug (Sloug Toug
Slopyavwtég, S16TL moAAol cuvdeopol eival tkavol va mapamnéudouy to xprotn oe
karmoLla &AAN oeAida, Kal va xaoel emadn Ue authv TG ek6NAwong.
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Owovoutko Mavenotiuio ABnvwv-Tunpua MAapKeTvyk Kot Emikolvwviag
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Owovoutko Naveniotipio ABnvwv-Tunpa Mdapketivyk kot Emikolvwviog

Reach. The number of unique people who have seen your post

Engaged users. The number of unique people who have clicked on your post
Talking about this. The number of unique people who have created a story from
youy page post, answers a question you posted or responds to your event.
Virality. The percentage of people who have created a story from your page out
of the total number of unique people who have seen it.

Like Sourses. (The number of times your page was liked, broken down by where
the like happened)

On page. People who followed your page on the page itself

Mobile. People who liked your page from a mobile device

Search Results. People who liked your page from their search results

On Hover. People who liked your page from the popup window they get when
they hover over a link that leads to your page, from anywhere on the site
Facebook Recommendations. People who liked your page from a Recommended
Pages unit on the right column of Facebook or the Similar Page Suggestions on
Pages are similar to yours.

How You Reached People (Reach and Frequency)

Organic. The number of unique people who saw your content in News Feed, in
ticker, or on your Page. This includes people who have liked your page and people
who haven’t.

Viral. The number of unique people who saw a story about this page published by
a friend. These stories include liking your page, posting to your Page’s wall, liking,
commenting on or sharing one of your page that their friend could see.

Total. The number of unique people who saw any content associated with your
page(including any adverts or sponsored stories pointing to your page)

Page posts Reach

Organic. The number of unique people who have seen your post in their news
feed or on your page. This includes people who have liked your page and people
who haven’t.

Viral. The number of unique people who have seen your post because one of
their friend interacting with it by liking, commenting or sharing your post,
answering a question you asked or responding to your event.

Engaged users

Other Clicks. The number of clicks on your post that are not counted in other
metrics this includes clicks on people’s names, the timestamp or the number of
likes. These clicks are also a strong indicator of attention to your post.

Video Plays. The number of clicks on the play button of your video. Clics on links
to the video are not included, but are instead included in “Link Clicks”.

Stories Generated. The number of stories that have been created from your Page
post. A story is created when someone likes, comments on or shares your post;
Answers a question you asked; Or responds to your event.
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Owovoutko Naveniotipio ABnvwv-Tunpa Mdapketivyk kot Emikolvwviog

Link Clicks. The number of clicks on the link included in your post. If your post is a
video post, clicks on the hyperlink to the video will be included in “Link Clicks”
Photo views. The number of times any of the photos in your post have been

viewed at their full size
Virality. The percentage of people who have created a story from your page post
out of the total number of unique people have seen it.

16
A. AApmnéptng, Z. Pamtoylavvng, 2. Zovoavng, A. Xat{nadavaciou



