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To Tunpa Mapketivyk & Emikowvwviag cog TTpookaAel 0TO0 €PEVVNTIKO GEULVAPLO, UE
TpookekANuévo etonynt tov Kadnynt kvpro MiyoanA Toipo, Professor of Marketing,
Miami Business School, University of Miami, USA. To oepwvdpto €xet titdo “When Limiting
the Total Donation Amount Increases Consumer Responsiveness to Cause-Related Marketing
Campaigns” xai 0a AdBet xwpa tn Agvtépa 10 Iovviov 2019 kot wpa 18:00-21:00,
otV aibovoa T102 tov véou ktipiov Tov Owovoputkov [avemiotnuiov ABNVOV, €Tl Twv

odwv Tpolag 2, KipwAov kot ETETOWV.

Ta epevvnTika oepvapla tov Tunpatog Mapketvyk & Emikowvwviag eival avolkTa Ttpog
O0Aa ta péAN AEIT kot vmoxpewTikd yla toug Ymoym@loug AISAKTOPES KAl TOUG TIPO-

StdakTopkoVG @oltnTéS Tov Tunpatog.

AkoAovBel ovvtopo Bloypa@ikd onpeiwpa tov Kabnynt kupiov MiyanA Toipov.
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XYNTOMO BIOTPA®IKO XHMEIQMA TOY KAOHI'HTH MIXAHA TEIPOY

Dr. Michael Tsiros is the Patrick ]J. Cesarano Professor of Marketing and Chair of the

Marketing department, in the Miami Business School at the University of Miami, USA.

His research interests include the role of customer satisfaction and regret in decision-
making, numeracy and behavioral pricing, and the symbolic association of brand assets.
His research applies phenomena examined in the areas of behavioral decision theory,
social, and cognitive psychology into marketing. His articles are heavily cited and have
appeared in leading journals such as Journal of Marketing Research, Journal of Consumer
Research, Journal of Marketing, Organizational Behavior and Human Decision Processes,
Journal of Retailing, Journal of the Academy of Marketing Science, Journal of Service

Research, Journal of Marketing Behavior, and Marketing Letters.

He was awarded the 2010 William R. Davidson award for best paper published in the
Journal of Retailing. In 2005 he was selected to be one of the 30 participants worldwide in
the Young Scholars Program which selects the most promising marketing scholars and is
sponsored by the prestigious Marketing Science Institute. He has been selected as a
thought leader in retailing and his research has been featured in Harvard Business Review
and The Economist. He has served on the Editorial Board at Journal of Marketing. He
currently serves on the Editorial Boards at Journal of Marketing Research, Journal of
Retailing and Journal of Services Research. He has taught several courses of Marketing
Research, Pricing, Consumer Behavior, and Services Marketing at the undergraduate,
graduate, and executive level. He has also worked and consulted for several marketing
research companies (e.g., The Response Center, Research Data Analysis, Maritz Marketing

Research).



