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QS 2022 MASTERS IN MARKETING RANKINGS

WELCOME!

Athens University of Economics and
Business

Over 600 Business Masters programs are included in the 2022 Business Masters Suite of Rankings. This year's
competitive fact-file once again provides participating programs a glimpse at the global landscape for these
degrees. Not only does it explain how your final ranking position was determined, it also shares a host of
additional insights reported by you and your peers during the information collection process. This combination
hopefully adds depth and breadth to our industry's collective market understanding and empowers you to make
more informed decisions as you position your programs in an increasingly complex world.

Thanks for your participation. If you have questions on this report or have ideas for us to further improve the
ranking, please feel free to submit a ticket at https://support.gs.com/hc/en-gb/requests/new.

Considered Programs :
Countries covered

105 23

(after exclusions)

Total Employers Total Academics

53,792 42,639

Total Alumni Evaluated

27,831

Total Indicator Groups

5
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2022 MASTERS IN MARKETING RANKINGS
METHODOLOGY: INDICATOR GROUPS & WEIGHTINGS

Employability (35%): Employer Reputation Index (30%) is an
employability metric based on responses from tens of thousands of

Employability global employers over the last five years. Employment rate of recent
graduates (5%) is the percentage of graduates whose accepted job
offers three months post graduation.

Thought Leadership (20%): Academic Reputation Index (15%) is an
academic metric based on responses from over 200,000 academics in
60 countries around the world. Research Impact (2.5%) measures
faculty productivity in specific academic fields as tracked by SCOPUS
data. PhD Faculty (2.5%) is the percentage of the Business School
Faculty with PhDs.

Thought Leadership 20%

Value for Money (20%): 10 Year ROIL (15%) is a measure of average
return on investment for specific business schools based on factors

Value for Money such as tuition levels, opportunity costs, salary growth, and expected 20%
career progression.Payback Month (5%) is the time it would take for the
graduate to pay back their investment.

Alumni Outcomes (15%) is the QS Alumni Outcomes Index that looks at
Alumni Outcomes the schools and universities associated with thousands of successful 15%
alumni (CEQ's, entrepreneurs, influencers).

Class & Faculty Diversity (10%): Gender Balance - Students (2.5%) is the
percentage of the class who are women. Gender Balance - Faculty
Class & Faculty (2.5%) is the percentage of the Business School Faculty who are women.
Diversity International Mix - Number of Nationalities (2.5%) is the number of
nationalities in the classroom. International Mix - Faculty (2.5%) is the
percentage of the Business School Faculty who are international.

O
O
O
O
O
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Your 2022 QS Ranking Snapshot

Indicator Group Indicator Weights Indicator Score Indicator Points
Employer Reputation 30.0% 54.5 16.4
Employability
Employment Rate (%) 5.0% 23.7 1.2
Academic Reputation 15.0% 39.2 59
Thought Leadership PhD Faculty (%) 2.5% 100.0 2.5
Research Impact 2.5% 75.3 1.9
10Y ROI ($) 15.0% 22.8 3.4
Value for Money
Payback Month 5.0% 89.0 4.5
Alumni Outcomes Alumni Outcomes Index 15.0% 24.2 3.6
Female Faculty (%) 2.5% 61.3 1.5
[0) 0,
Class & Faculty Female Students (%) 2.5% 100.0 2.5
Diversity International Faculty (%) 2.5% 32.7 0.8
Number of Nationalities 2.5% 20.0 0.5
Grand Total 100.0% 44.6

B Alumni Outcomes
B Employability

0
Research Impact (Scopus) [ | Thought Leadership
o ® ; i
Academic Reputation PhD Faculty (%) . Class & Faculty Diversity
2 ¥ value for Money
O Alumni Outcomes Index o
10Y ROI

Payback Month
o . » O
Employer Reputation

Employment Rate (%6)

O Employment Rate (%) J Number of Nationalities O
o o
Female Faculty (%) International Faculty (%)

@ Female Students (%)
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2022 MASTERS IN MARKETING RANKINGS
GLOBAL RANKING SUMMARY

GLOBAL RANK: 76= out of 105 programs| SCORE: 44.6 of 100
In the 2022 edition, Athens University of Economics and

Business performed amongst the top 72% globally out of 105
programs

Last year this program had an overall rank of 51+

Class & Faculty
Diversity

00000

68.8

Alumni Outcomes Employability Thought Leadership Value for Money

63.4

53.5
49.7 50.1 o
I |

M Global Average
. Your Program

50.0

24.2
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Global Ranks by Indicator

The following chart shows where you ranked globally by indicator.

Alumni Outcomes

Class & Faculty
Diversity

Employability
Thought Leadership

Value for Money

90 80 70 60 50 40 30 20 10 0
Global Rank
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Employability Summary

received an overall score out of 100 for
It performed amongst the top globally
. . . Indicator . Indicator ~ Weights in IndAlcatf)r
Indicator Group Indicator Raw Input  Final Input Weights ) Points in
Score Points Group
Group
Employer Reputation 75.1 54.5 54.5 30% 16.4 85.7% 46.7
Employability
Total 30% 16.4 85.7% 46.7

Damping Note: One or more of your provided values is different from the ranking input used to calculate the item score. This is
because we restricted movement from a previous year according to our year-to-year damping mechanism. Read more about this
mechanism in the FAQ section of the report.

Your Program

Others
Employer Reputation Employment Rate (%)
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2 I
E 20 S
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o
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o © 2
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Employer Reputation Score Range Employment Rate (%)
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Employability Summary
Employer Reputation | Nomination Overview

The QS Global Employer Survey has been running since 1990 and contributes to a number of key research initiatives operated by
the QS. The survey asks employers from which schools they prefer to hire MBA and business school graduates. We analyze all of
these responses and weight certain votes more than others depending on the ranking of interest. For instance, we put more
emphasis on companies in the financial sector for our Masters in Finance ranking than in the Masters of Marketing ranking. We
also discount nominations from several years ago. The survey response is very robust each year and we are pleased to see
employers across all sectors, types, and geographic regions take part. These include leading business school hiring companies
such as McKinsey, Google, Siemens, Airbus, and many more. These responses result in your program’s employer reputation score.

A total of from were analyzed for

employers have nominated your school

Your Employer Nomination Summary

Employer Weighted

Employer Nomination Nomination Employer Weight (%) Employer Score
Domestic 231.0 119.5 60.0 93.8
Nomination
International 184.0 215.9 40.0 47.0
Nomination
Employer Total 415.0 100.0 75.1

Damping Note: Your final score is different from the calculated total score. This is because we restricted movement from a previous
year according to our year-to-year damping mechanism. Read more about this mechanism in the FAQ section of the report.

Final Score: 54.5

2022 Business School Rankings | QS®. All rights reserved.
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Alumni Outcomes Summary

Athens University of Economics and Business received an overall score 24.2 out of 100 for
Alumni Outcomes
It performed amongst the top 26.7% globally

Indicator Group

Alumni Outcomes

) Indicator
Raw Input  Final Input Score
Alumni Outcomes Index 24.8 24.2 24.2

Weights

Indicator ~ Weights in Indicator
i Points in
Points Group
Group
3.6 100.0% 24.2
3.6 100.0% 24.2

Damping Note: One or more of your provided values is different from the ranking input used to calculate the item score. This is
because we restricted movement from a previous year according to our year-to-year damping mechanism. Read more about this
mechanism in the FAQ section of the report.

Alumni Outcomes

. Your Program
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Value for Money Summary

It performed amongst the top

Indicator Group Indicator

10Y ROI ($)
Value for Money Payback Month

Total

Damping Note: One or more of your provided values is different from the ranking input used to calculate the item score. This is

received an overall score

globally
Raw I ¢ Finall ¢ Indicator
aw Inpu inal Inpu Score
227,280 173,778 22.8
15 17 89.0

out of 100 for

X Indicator ~ Weights in Ind'lcatfjr
Weights . Points in
Points Group

Group
15% 3.4 75.0% 17.1
5% 4.5 25.0% 22.3
20% 7.9 100.0% 39.3

because we restricted movement from a previous year according to our year-to-year damping mechanism. Read more about this
mechanism in the FAQ section of the report.

10-Year Return on Investment

Your Program

Others

Payback Month

2022 Business School Rankings | QS®. All rights reserved.
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Calculating Return on Investment (ROI) and Payback Month

The financial aspects of a business school are increasingly important to prospective students, both in terms of
immediate costs and long-term career possibilities. Although evaluating such decisions in advance is an
incredibly personal exercise, we make an attempt to derive a 10-year path and approximate payback - or
breakeven - month based on a variety of school-provided inputs and assumptions.

* Costs: We consider tuition, course length, and the average pre-program salary of students to estimate
opportunity cost. We also use the Mercer Index to establish the cost of living while at school.

* Post-Program Salary: We consider the post-program salary and the average annual bonus as found from
global employers in the QS Employer Survey. We then make a series of annual growth assumptions to accelerate
the baseline post-program annual growth rate of 4 percent based on a school's employer reputation and the
level of graduates starting their own businesses. We assume a 2 percent annual growth rate for those not
earning graduate business credentials. We then use the information above to calculate a 10-year outlook for
individual's earning and not earning a graduate management degree from your school. The ROI measure for
MBA programs takes the cumulative 10-year salary earnings of a degree holder and subtracts (1) the estimated
10-year cumulative earnings for someone not earning the degree and (2) the direct and indirect costs of leaving ..
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$
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$40,000
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c
c
s $30,000
w
o
=
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g $20,000
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o
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The result is an estimated 10-year ROl level of $173,778 and an estimated payback period
of 17 months.
173,778

10
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Thought Leadership Summary

received an overall score out of 100 for
It performed amongst the top globally
. . . Indicator X Indicator ~ Weights in Inqlcatgr
Indicator Group Indicator Raw Input  Final Input Weights . Points in
Score Points Group
Group
Academic Reputation 37.1 39.2 39.2 15.0% 59 75.0% 29.4
PhD Faculty (%) 100.0 100.0 100.0 2.5% 2.5 12.5% 12.5
Thought
Leadership
Research Impact 63.8 63.8 75.3 2.5% 1.9 12.5% 9.4
Total 20.0% 10.3 100.0% 51.3

Damping Note: One or more of your provided values is different from the ranking input used to calculate the item score. This is
because we restricted movement from a previous year according to our year-to-year damping mechanism. Read more about this
mechanism in the FAQ section of the report.

Your Program
Others
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Thought Leadership Summary

Academic Reputation | Nomination Overview

The QS Global Academic Survey interviews tens of thousands of academics from around the world each year. Each respondent is asked to
nominate specific universities and business schools that they believe conduct cutting edge research. We take these nominations and weight
them based on the profile of the respondent and his or her expertise. These responses result in your program’s employer reputation score.

A total of from were analyzed for

academics have nominated your schools

Your Academic Nomination Summary

Academic Weighted

Academic Nomination L Academic Weight (%) Academic Score
Nomination
Domestic 140.0 49.5 60.0 35.1
Nomination
[ epat ol 172.0 116.2 40.0 40.2
Nomination
Academic Total 312.0 100.0 371

Damping Note: Your final score is different from the calculated total score. This is because we restricted movement from a previous
year according to our year-to-year damping mechanism. Read more about this mechanism in the FAQ section of the report.

Final Score: 39.2

12
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Class & Faculty Diversity Summary

received an overall score out of 100 for
It performed amongst the top globally
. . . Indicator
Indicat Indicat Weight
Indicator Group Indicator Raw Input  Final Input neicator Weights " |%:a or elgntsin Points in
Score Points Group
Group
Female Faculty (%) 23.0 37.0 61.3 2.5% 1.5 25.0% 15.3
Female Students (%) 82.0 82.0 100.0 2.5% 2.5 25.0% 25.0
Class&Faculty o otional Faculty (%) 100.0 38.2 32.7 2.5% 0.8 25.0% 8.2
Diversity
Number of Nationalities 1.0 1.0 20.0 2.5% 0.5 25.0% 5.0
Total 10.0% 5.4 100.0% 53.5

Damping Note: One or more of your provided values is different from the ranking input used to calculate the item score. This is
because we restricted movement from a previous year according to our year-to-year damping mechanism. Read more about this
mechanism in the FAQ section of the report.

Your Program

Others
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Class & Faculty Diversity Summary

International Faculty (%) Number of Nationalities
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Survey Results | Introduction

© 2021 Mapbox © OpenStreetMap

Only a portion of the market insights collected by schools are currently used as inputs to the QS 2022 Masters Rankings. We
believe that there is immense value in all the underlying data and are committed to synthesizing aggregate insights in actionable
ways for participating business schools. Summaries for the following key variables are presented in the remainder of this report.

* Student Characteristics: Age, Work Experience, Female Representation, Number of Distinct Nationalities, Sources of Talent

* Applications and Program Characteristics: Applications for 2020-21 Class Size, Program Length, Flexibility in Program Length,
Flexibility in Course Selection, Amount of Course Choice, Delivery Method, International Trips, Type of Institution, Program Tuition
(USD), Scholarship Opportunities, Scholarship Coverage, Year of Program Establishment

* Faculty: Female Representation, International Faculty, Faculty with PhDs

e Salary and Outcomes: Post Program Salary, Industry Paths, Functional Roles

Please note some of the totals might not equal 100% because of rounding.

15
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APPLICANT & STUDENT CHARACTERISTICS

AGE

Number of Programs
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20

Class Profile | Median Age of Student
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APPLICANT & STUDENT CHARACTERISTICS
WORK EXPERIENCE

90
80
70
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50

40

Number of Programs

30
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0

1 2 3 4 5 6 7 8

Work Experience in years

Class Profile | Median Years of Work Experience
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APPLICANT & STUDENT CHARACTERISTICS

What percent of the current class are women?

20
18
16
14
12

10

Number of Programs

Female Students (%)

Class Profile | Median Women Representation
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APPLICANT & STUDENT CHARACTERISTICS

Number of Nationalities
How many distinct nationalities are represented within the current class?

Number of Programs

0 5 10 15 20 25 30 35 40 45 50

Number of Nationalities

Class Profile | Median Number of Nationalities
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APPLICANT & STUDENT CHARACTERISTICS

International Students (%)
What percent of your current class is composed of international students?

12

10

Number of Programs

International Students (%)

Class Profile | Median International Students Ratio
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Talent Sources

What are the approximate breakdowns (in percentage terms) for where your
enrolled students are from?

100%

Asia
Canada
Europe
Asia
Latin America
Middle East & Africa
us

10%

Asia

Canada

19%

Europe

Canada
Latin America

Middle East & Africa 17%

us

30%

Asia

Canada

53%

Europe

Europe
Latin America

Middle East & Africa 7%

US | 2%

Asia

Canada

4%

Latin Europe
America Latin America

Middle East & Africa
us

Asia 24%

Canada

2%

United Europe
States Latin America

Middle East & Africa 3%

us 65%
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APPLICANT & STUDENT CHARACTERISTICS

Applications 2021

How many applicants has your program had for classes entering in the following academic years? 2020-21 (Current)

200

150

100
50 .
--—-———

1000 1200 1400 1600 1800 2000

Number of Programs

o

Number of Applications

Class Profile | Median Number of Applications in 2020-21

Oceania: 287

22
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APPLICANT & STUDENT CHARACTERISTICS

Class Size
How many students are enrolled in the current class (i.e., the class size of the most recent intake)?

80
70
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Number of Programs

30
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0 100 200 300 400 500 600 700 800 900 1000

Students in Class

Class Profile | Median Class Size

Oceania: 125

Latin America: 27

Canada: 24

23
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APPLICANT & STUDENT CHARACTERISTICS

Program Length | Average program length (in months)

Number of Programs

Months

Class Profile | Median program length (in months)
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Flexibility in Program Length & Course Selection

[N
Do students have flexibility in how long it takes them to complete their degree ‘qggire..

Europe

United States

Asia

Canada

Oceania

Latin America

Do students have the opportunity to choose courses that are most relevant to them?

(e.g., electives, specializations, etc...)

Europe

United States

Asia

Canada

Oceania

Latin America

Middle East & Africa
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Type of Institution

B rrivate institution (for profit)
[ Private institution (not for profit)

What is your type of institution?
. Public institution

Asia

Canada

Europe

Latin America

Middle East & Africa

Oceania

United States
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APPLICANT & STUDENT CHARACTERISTICS

Program Tuition (USD) | What is the total tuition for this program? (not including
books, housing, cost of living, etc...)

$10,000 $20,000 $30,000 $40,000 $50,000 $60,000 $70,000 $80,000

30

Number of Programs

Tuition

Class Profile | Median Program Tuition (USD)

Oceania: $39,743
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Scholarship Opportunities

. M no
Does your program offer scholarships? W ves

Europe
United States
Asia

Canada
Oceania

Latin America

Middle East & Africa

M run
. Partial

What percent of students in your current class received the following levels of schohrﬁmeps?

Asia

Canada

Europe

Latin America

Middle East & Africa

Oceania

United States
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APPLICANT & STUDENT CHARACTERISTICS

The year the program was established

25

20
15

10

Number of Programs

0 [
1950 1955 1960 1965 1970 1975 1980 1985 1990 1995 2000 2005 2010 2015 2020
Year Established

Class Profile | Median year the program was established
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Faculty

Female Representation Among Faculty | Percentage of faculty who are women?

25
20
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Number of Programs

10

o -

10 15 20 25 30 35 40 45 50 55 60 65

Female Faculty (%)

Class Profile | Median Female Representation Among Faculty
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Faculty

International Representation Among Faculty | Percentage of faculty who are
international?

Number of Programs

0 5 10 15 20 25 30 35 40 45 50 55 60 65 70 75 80 85 90 95 100

International Faculty (%)

Class Profile | Median International Representation Among Faculty
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Faculty

Faculty with PhDs | Percentage of faculty with PhD?

Number of Programs

Faculty with PhD (%)

Class Profile | Median Percentage of faculty with PhD
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Salary and Outcomes

Post-Program Salary (USD)| Salary within 6 months after completing of the progr..
140
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Salary within 6 months after completing of the program

Class Profile | Median Salary within 6 months after completing of the program
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FAQs

* When can we announce this information publicly?
The information is under embargo until: Thursday the 9th of September 2021 at 11:00 BST

* How did you compile the results?

Most of the methodology is described in the fact file and you may also find it online. In addition once the data is
collected and the weightings are decided upon, we calculate standard scores for each column of data so that they
are compatible with each other and allow us to combine the data reliably and apply the weightings fairly in the
calculation of the overall score. This widely used standardization or normalization method is approached using
z-scores

* Damping

Due to the volatile nature of program-level characteristics in terms of class profile and career outcome, we
construct a damping system that limits large movement from year-to-year and adds stability to the annual
ranking. If the increase (or decrease) for a specific variable continues over time, it will ultimately be fully
recognized in the ranking.

* Can our results be compared to last year's ranking?
Although the ranks are comparable, some of the indicator scores have been rescaled though for presentation
purposes. We hope from now and onwards that these are now scaled permanently from 20-100.

* How should we promote our presence in this ranking?
We will be sending you information, images, hashtags and the press release shortly before the launch. We
recommend you promote your position on your website and social media channels.

* How will QS be promoting the rankings?

Apart from publishing the ranking on topmba.com (5 million+ visits a year) and topuniversities.com (60 million+
visits a year) we will be publishing press releases through our media partners such as Business Insider. We will
also be reaching out to our candidate base. We expect a lot of traffic on launch day and we recommend you
inquire about media packages on our websites which will help bring you candidates.

* When will you be releasing the next Business Masters Rankings?
We aim to release the new QS World University Rankings - Business Masters 2023 in September 2022.

* How will the school name feature in the ranking tables?

The ranking table will feature your school name as it has been featured throughout this fact file. We recognize
that this name might not be the full name of your school, but for presentation purposes we have shortened it
(along with all schools). If you have any major concern with this please submit a ticket at
https://support.qs.com/hc/en-gb/requests/new as soon as possible.

34
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FAQs

* If we did not submit all the data required, then what did you use to rank us?

The majority of schools featured in the rankings participated and supplied data on the relevant rankings metrics.
Our rankings are designed to be both meticulous and inclusive, and have been created so that most required
data can be gathered from public sources if need be. Nonetheless, we prefer to ensure the data we use is as
precise and up-to-date as possible. Our rankings, however, could need some data which is difficult to access
directly, and in the absence of a full submission of data we may need to use default scores and estimates.
Estimates come from a variety of sources such as the QS applicant and employer surveys.

* Have any alumni been surveyed by QS as an input for this ranking?
No. We have not reached out to any alumni as part of the ranking.

* Which class year data did you use in the ranking?
For post-graduation information we used the class that graduated in 2020. For diversity information we used the
class that started in 2020.

* What measures do you put in place for ranking volatility?

With half of the methodology devoted to raw school data inputs, ranking volatility can happen. With this in mind
we have used some common industry techniques to limit the change although making sure that the changes do
affect the scores.

* Which conversation rates were used?
For comparison, all relevant information was converted to US Dollar. When data was not supplied in USD, then
we used a conversation rate from the 1/1/2021

* Who should we reach out to with any questions?
Please submit a ticket at https://support.gs.com/hc/en-gb/requests/new.

* What will be displayed alongside the rankings?

We will display your five indicator scores (as long as they fall within the display threshold). The rankings will link
to your school profile on topuniversities.com. Please take the time to check that the information displayed is
correct as we expect heavy traffic to the profiles post launch.
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