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Introduction

In partial fulfilment of the postgraduate degree, students are required to undertake and complete a thesis
during the last months of the curriculum. The preparation of a thesis is one of the most creative challenges
of the postgraduate Program. The thesis aims to:

e provide an opportunity to explore in depth a particular topic and put into practice theories and
concepts learned on the Program;

e enable interaction with faculty members, which is important for the evaluation of the student’s
capabilities;

e provide the students invaluable knowledge on the undertaking of a scientific research which will be
of use to them in both a professional or academic career.

Thesis Types

Students can choose between the following thesis types:

1. Scientific research through collection of primary and/ or secondary data

This type of thesis consists of designing and conducting scientific research through collection of primary
and/ or secondary data (qualitative and/ or quantitative). Students must choose their field of interest and
by studying international literature on the subject, they should (a) identify and document a knowledge gap,
(b) develop research questions and/ or hypotheses, (c) design a tool for gathering the necessary data (e.g.
structured questionnaire) and collect the data, (d) analyze the data so as to provide empirical evidence on
the research questions and/ or test the research hypotheses, (e) highlight the importance of their finding
for the international scientific literature, (f) highlight the importance of the findings for the consumers, the
market and society, and (g) propose future research.

As far as the primary data is concerned:

e Firstly, students may collect qualitative data. In this case, there are certain prerequisites: (a) the
literature review must conclude to research questions, (b) the data collection tool must be a
general discussion guide, (c) the data collection method should take the form of either in-depth
interviews or focus groups consisting of practitioners and/ or consumers (depends on the primary
focus of the thesis), (d) the number of interviews conducted must be adequate for safe conclusions
(e.g. 10-20 interviews), and (e) the analysis should be based on established scientific methods.

e Students may also collect quantitative data, with the following general guidelines: (a) the literature
review must conclude to specific research questions in case of exploratory study or to specific
research hypotheses in case of confirmatory study, (b) a structured questionnaire must be used for
data collection, (c) a survey research or an experimental research should be made, (d) the sampling
method should be thoroughly justified and explained while the size of the sample must be
representative of the population studied, (e) an adequate number of questionnaires should be
collected (e.g. at least 100 for practitioners and 300 for consumers), and (f) the analysis should be
based on established scientific methods.
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e Moreover, a combination of qualitative and quantitative collection of primary and/or secondary
data can be used, based on the aforementioned guidelines. This method is recommended in many
cases as it combines the advantages of both qualitative and quantitative research. For example, if a
student wants to conduct quantitative research for a field with limited empirical evidence, then a
guantitative approach may help in collecting data necessary for the design of a structured
questionnaire.

e Finally, the thesis may be in the form of a case study, which means that the research questions that
will result from the literature review will focus on a specific business (products or services). This
type of thesis can be justified only in cases where the enterprise’s practices are of particular
interest both theoretically and practically.

2. Research for a specific company or specific industry

This type of thesis gives students the opportunity to choose a specific company or a specific industry
(products or services) and focus on an issue that is a threat or an opportunity for the specific company/
industry. This type of thesis requires literature review so that the issue under study is supported by a strong
theoretical background. In general, this type of thesis does not need collection of primary data unless
otherwise instructed by the supervisor. Students can base their thesis on secondary data. Full time students
can choose a company or an industry based on their career interests. Part time students can base their
thesis on the company/industry they work in. The choices for the thesis type in question are:

1. Developing a strategic marketing/communication plan. This approach typically consists of
developing an integrated marketing/communication plan for a business, a strategic business unit or
a product.

2. Carrying out an industrial / comparative analysis. An industry/comparative analysis may include
examining the structure of an industry, financial trends, market trends and the positions of
companies within the industry. Analyses can also focus on aspects of a field such as product
research and development, government intervention, and personnel issues.

3. Conducting a marketing plan for a specific business. A marketing plan can focus on specific aspects,
such as new product development, pricing policy, distribution channels, promotion mix, etc.

4. Developing a strategy plan for a specific business or sector. A strategy plan may involve developing
an integrated strategic plan for a business or focusing on other aspects, such as strategic planning
trends in a specific industry.

5. Developing a technology plan for a specific business or industry. Such a thesis may focus on the
economic, strategic, engineering, developmental aspects or diffusion of a particular technology.

Process of Preparing the Thesis

1. Choosing a Topic

The best topic to study is the one that is of personal interest to the students which will enable them to
make the most of their knowledge and analytical skills, whilst giving them the opportunity to develop their
professional skills. For the topic, students can get ideas from the class discussions, their work experience,
other interests, recent events or research programs conducted by the faculty. To fully exploit the
knowledge gained during the courses of the Program, it is highly advisable that the thesis has an
international focus.
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2. Selection and Role of Supervisor

The progress of the thesis will be guided by an academic supervisor. The supervisor can be a member of the
faculty of the Department of Marketing & Communication or another department of AUEB or another
University, as long as he/ she is an instructor at the Program. Instructors and other faculty members can
supervise a limited number of theses.

Please, keep in mind that students are entirely responsible for the quality and content of your thesis. The
role of the supervisor is to:

a) advise students whether the project appears to be feasible and explain the possible risks
involved;

b) assist students in developing the proposal in time;

c) guide students in finding relevant literature and appropriate theoretical framework for the
topic in question;

d) give feedback on thesis content, format, and presentation.

The supervisor reports to the Director of the MSc in a regular basis regarding the progress of the
supervisees. The supervisor is also member of the committee that will examine, evaluate, and grade the
thesis.

3. Submission of the Master Thesis Proposal

The Master Thesis Proposal should be submitted for approval to the coordinating committee within the
given deadline (see p. 8). The proposal is the blueprint on which the execution of the thesis will be based
and includes:

e The topic title;

e A brief description of the thesis's objective;

e An explanation of the importance of and/or personal interest in the topic;
e A brief description of its content;

e A description of the proposed data collection methods and methodology .

The proposal form must be approved by the supervisor and sent to the secretariat.

4. Research Methodology Seminar

To assist students in the preparation of a thesis proposal and to facilitate the transition from course work
to thesis, seminar(s) will be delivered to guide students on the content, structure, format, and style of a
Master’s thesis, to present a brief overview of some common quantitative and qualitative methodological
approaches, and to explain how the knowledge gained from the Program should be integrated in a Master’s
thesis.

5. Scheduling the Thesis

Once the thesis proposal has been submitted, the student should compile a timetable with the help of the
supervisor. The timetable must include important landmarks, such as the literature review, the initiation
and completion of data collection, the completion of the preliminary analysis, the submission date for the
draft of each chapter or part of the final text to the supervisor, the time in which the supervisor must reply

Thesis Preparation Guide 4
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with comments and the time for the submission of the final text. In regular intervals, the student will
submit to the Secretariat a PROGRESS REPORT, approved by the supervisor, regarding the writing of the
Thesis. The PROGRESS REPORT form is provided by the secretariat.

6.

Guidelines

Some guidelines and advice for the successful completion of the Master Thesis include:

a)

b)

f)

Specify particular days and time that to work on the thesis;

Carry out research on a systematic basis: The data should come from information collected by others
(i.e., secondary data) and/or information collected by the student (i.e. primary data). Information
collected by others can be found in books, articles, published reports, surveys and electronic databases.
Data collected by the student will come from in-depth interviews, focus groups, surveys, experiments
etc. The student must report in detail the type and source of data he/she is using. The supervisor will
advise on the information or data that are mostly suitable for the thesis, bearing in mind the time
limitations in which the student works. He/she will also advise the student on the procedures and the
practical details of data collection;

Choose the most suitable method of analysis in collaboration with the supervisor;

The text of the thesis must be self-contained. The reader should be able to follow the track of thoughts
and the sources of all references should be quoted in the main body of the thesis and included in the
end;

The text of the thesis must be well-structured. The structure depends highly on the thesis type. For
example, the structure of a thesis based on primary data collection should be the following:

Chapter 1. Introduction. The introduction should include a summary of the issue/topic, a description of
the industry/sector involved, and a presentation of the thesis structure.

Chapter 2. Literature review. The purpose of this chapter is to provide the reader with an overview of
prior research and existing knowledge base on the subject. A thorough review of the scientific literature
will allow the student to (a) identify the gap in the existing knowledge, (b) develop and support the
research questions or research hypotheses, and (c) convince the reader for the theoretical and practical
contribution of the thesis.

Chapter 3. Methodology. In this chapter students must present in a clear and comprehensive way the
research methods, the data collection tool, the sampling methodology, the sample, and the
measurement approach of the variables used.

Chapter 4. Analysis and results. This chapter includes the use and description of the appropriate data
analysis tools. The study results should be presented in a thorough and self-explanatory way. The use of
pies, chats, figures, and tables is strongly recommended. Students must also provide an interpretation
of the study findings.

Chapter 5. Conclusions. In the last chapter students must provide a synopsis of the findings, compare
them with existing theory and previous research findings, explain the theoretical and/or practical
implications of the findings, acknowledge limitations of their study, and provide suggestions for future
research.

The text must be well written, easy to read and to follow. The writing style must simple (yet not naive)
and straightforward. Students must pay attention not to submit a thesis that is hard to comprehend,
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contains grammar/spelling mistakes, has missing references, presents incomprehensible diagrams,
and/or reaches unjustified conclusions. The work presented must be clear, interesting, and meaningful.

The best way to get ideas for your thesis structure and content is to read other top-rated theses
submitted to the Program; they can be accessed through the e-class platform.

7. Submission

The Master thesis must be approved by the supervisor and submitted within the given deadline.

Along with the text of the master thesis the student must submit the plagiarism report through the Turnitin
software, which also detects if Al writing tools have been used.

Regarding the similarity scores:

= < 24% is acceptable
= 25%-32% lies on the supervisor’'s judgment if changes to the thesis must be made.
= 33%-49% changes must be made — the thesis’ grade can’t get a passing grade.

= > 50% students are referred to the General Assembly of the Department and can be expelled from

the program.

The master thesis should be submitted to the Secretariat in word and pdf format. You should send your
thesis by e-mail with the following text: “I am sending you my master's thesis to be included in the
presentation list.”

8. Examination and Evaluation

e Examination of the thesis takes place according to the schedule issued by the secretariat. The
examination lasts approximately half an hour.

e Students must present their thesis to a committee of 3 faculty members, approved by the
Coordinating committee and comprised by the thesis’ supervisor and 2 instructors of the program.

e The examination begins with the thesis presentation (ppt format is advised), which should be
around 10 minutes. During or after the presentation, the examination committee will pose
questions to the student regarding the structure, content, and/or methodology of the thesis. The
goal is students to defend their work in the most satisfactory way.

e Grades are announced at the same time, for all students, regardless of the presentation date. The
3-member committee may ask for minor or major corrections. In this case, the supervisor of the
thesis will assess the corrections made and give the final approval for submission.

e |n case of failure in the examination or overdue submission, students can re-submit their thesis until
the end of the 2" year of studies. For resubmitting, students must send an application to the
secretariat after agreement with the supervisor. The application is approved by the General
Assembly of the Department.
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e Inthe event of resubmission, the maximum grade is six (6).

e In the case of resubmission, failure in the examination or overdue submission may result in the
dismission of the student from the Program, after proposal of the Coordinating Committee
program to the General Assembly.

Deadlines, Deliverables & Format

1.

Submission Deadlines

The timetable is given below. The timetable is very strict and if a student fails to comply with the deadlines,
he/she can get an extension of one semester for full time programs after a justified recommendation by
the supervisor and decision of the General Assembly of the Department.

For full time students

2.

Submission of Master Thesis proposal First workday of May of the 1%
year of studies

Submission of 1% progress report First half of September of the
2" year of studies

Submission of 2" progress report Second half of October of the
2" year of studies

Submission of Master Thesis End of January of the 2" year

of studies

Thesis Text Format

The front cover page has a specific structure (see appendix I). No photos or sketches should be
included. The first page includes a personal statement (i.e. Certificate of Thesis Preparation) which is
provided in the Appendix Il.

In the second page, the synopsis/ abstract of the Thesis is presented (i.e. brief executive summary),
which must provide the reader with a brief (2 pages) summary, regarding the objectives of the thesis,
the methodological approach, and its main conclusions.

The synopsis is followed by the dedication (optional), the acknowledgements (optional), the table of
contents and the main text.

If the thesis includes appendices/annexes then they should be placed after the main text and their
titles should be mentioned in the table of contents as well as in the main text.

At the end of the thesis, a full list of sources and references cited in the text must be included, in
alphabetical order by the last name of the first author. All references should be cross-checked against
citations to make sure that every reference included in the list has one or more corresponding
citations; reference entries without a citation should be deleted.

The references in the main text should only mention the surname of the author(s) and year of
publication, while full information (title, publisher, journal volume, issue etc.) should be presented in

Thesis Preparation Guide 7
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the reference list (see Appendix Ill). The details provided must suffice for the reader to check every
reference. The Appendix Il of the Preparation Guide includes detailed guide for the APA Reference
Style/Harvard System, that should be used.

e  The main text of the Thesis must be around 15.000 words and must not exceed 20.000 words.

e  The main body of the thesis must be written in Calibri, font size 11, and double line spacing. Smaller
fonts may be used in footnotes, tables etc., but fonts smaller than size 8 must not be used use at any
point.

o  The text must have 2,5 points of margin at all sides (upper, lower, right and left).
e  The page numbering must be continuous and include the title page.

e All pages should include a standard header and footer, with the page number, the title of the Program,
the academic year, the thesis title, and the student’s name.

. The text must be printed in size A4 white paper.

3. Publishing the Thesis

All Theses approved, under the condition that they do not include data that cannot be published by law,
are submitted to the Secretariat and uploaded on PYXIDA, AUEB’s Institutional Repository and Digital
Library.

Thesis Preparation Guide 8
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Appendix II: Certificate of thesis preparation

CERTIFICATE OF THESIS PREPARATION

The present thesis is submitted in partial fulfilment of the requirements for the postgraduate
degree of the MSc in Marketing & Communication with International Orientation and will be made
publicly accessible via the e-library of the programme and the AUEB Institutional Repository &

Digital Library “PYXIDA”.

| hereby also declare that the present thesis is a result of my own work and has not been
submitted for any other undergraduate or postgraduate qualification in Greece or abroad. This
thesis reflects my personal opinions on the subject. All sources have been cited properly, including

online material.

References to this thesis are allowed without special permission, under the condition that the
source is explicitly and correctly cited. Approval for using longer extracts, parts of the thesis or the
full text can be given only by the Coordinating Committee of the MSc in Marketing &

Communication.

Name: [name of the student]

Signature:
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Taylor & Francis Group
an informa business

Taylor & Francis Standard Reference Style: APA

APA (American Psychological Association) references are widely used in the
social sciences, education, engineering and business. For detailed information,
please see the Publication Manual of the American Psychological Association,
6th edition, http://www.apastyle.org/ and http://blog.apastyle.org/.

Contents of this guide

References in the text
Tables and figures
Reference list

Book

Journal

Conference

Thesis

Unpublished work

Internet

Newspaper or magazine

Report

Personal communication

Other reference types

In the text

Placement References are cited in the text by the author’'s surname,
the publication date of the work cited, and a page number
if necessary. Full details are given in the reference list.
Place them at the appropriate point in the text. If they
appear within parenthetical material, put the year within
commas:

(see Table 3 of National Institute of Mental Health, 2012,
for more details)

Within the same Order alphabetically and then by year for repeated
parentheses authors, with in-press citations last.

Separate references by different authors with a semi-

Issued 2007; Revised 25 January 2013. Changes in this revision: more guidance
on providing URLs.

Warning - not controlled when printed. Maintained by Head of Quality
Management, Taylor & Francis Journals UK.



colon.

Repeat mentions
in the same
paragraph

If name and year are in parentheses, include the year in
subsequent citations.

With a quotation

This is the text, and Smith (2012) says "quoted text" (p.
1), which supports my argument.

This is the text, and this is supported by "quoted text"
(Smith, 2012, p. 1).

This is a displayed quotation. (Smith, 2012, p. 1)

Page number

(Smith, 2012, p. 6)

One author

Smith (2012) or (Smith, 2012)

Two authors

Smith and Jones (2012) or (Smith & Jones, 2012)

Three to five
authors

At first mention:

Smith, Jones, Khan, Patel, and Chen (2012) or (Smith,
Jones, Khan, Patel, & Chen, 2012)

At subsequent mentions:
Smith et al. (2012) or (Smith et al., 2012)

In cases where two or more references would shorten to
the same form, retain all three names.

Six or more
authors

Smith et al. (2012)
(Smith et al., 2012)

Authors with
same surname

G. Smith (2012) and F. Smith (2008)
G. Smith (2012) and F. Smith (2012)

No author

Cite first few words of title (in quotation marks or italics
depending on journal style for that type of work), plus the
year:

(“Study Finds,” 2007)

If anonymous, put (Anonymous, 2012).

Groups of authors
that would
shorten to the
same form

Cite the surnames of the first author and as many others
as necessary to distinguish the two references, followed by
comma and et al.

Organization as
author

The name of an organization can be spelled out each time
it appears in the text or you can spell it out only the first
time and abbreviate it after that. The guiding rule is that

Issued 2007; Revised 25 January 2013. Changes in this revision: more guidance

on providing URLs.

Warning - not controlled when printed. Maintained by Head of Quality

Management, Taylor & Francis Journals UK.




the reader should be able to find it in the reference list
easily.

National Institute of Mental Health (NIMH, 2012) or
(National Institute of Mental Health [NIMH], 2012)

University of Oxford (2012) or (University of Oxford,

2012)
Author with two Put a, b, c after the year
works in the (Chen, 2011a, 2011b, in press-a)

same year

Secondary source | When it is not possible to see an original document, cite
the source of your information on it; do not cite the
original assuming that the secondary source is correct.

Smith's diary (as cited in Khan, 2012)

Classical work References to classical works such as the Bible and the
Qur’an are cited only in the text. Reference list entry is not
required. Cite year of translation (Aristotle, trans. 1931)
or the version you read: Bible (King James Version).

Personal References to personal communications are cited only in
communication the text:

A. Colleague (personal communication, April 12, 2011)
Unknown date (Author, n.d.)

Two dates (Author, 1959-1963)
Author (1890/1983)

Endnotes should be kept to a minimum. Any references
cited in notes should be included in the reference list.

Tables and
figures

Reference list

Put reference in the footnote or legend.

Alphabetical letter by letter, by surname of first author
followed by initials. References by the same single author
are ordered by date, from oldest to most recent.
References by more than one author with the same first

Issued 2007; Revised 25 January 2013. Changes in this revision: more guidance
on providing URLs.

Warning - not controlled when printed. Maintained by Head of Quality
Management, Taylor & Francis Journals UK.



author are ordered after all references by the first author
alone, by surname of second author, or if they are the
same, the third author, and so on. References by the
same author with the same date are arranged
alphabetically by title excluding 'A’ or 'The', unless they
are parts of a series, in which case order them by part
number. Put a lower-case letter after the year:

Smith, J. (2012a).
Smith, J. (2012b).

For organizations or groups, alphabetize by the first
significant word of their name.

If there is no author, put the title in the author position
and alphabetize by the first significant word.

Form of author
name

Use the authors’ surnames and initials unless you have
two authors with the same surname and initial, in which
case the full name can be given:

Smith, J. [Jane]. (2012).

Smith, J. [Joel]. (2012).

If a first name includes a hyphen, add a full stop (period)
after each letter:

Jones, J.-P.

Book

One author

Author, A. A. (2012). This is a book title: And subtitle.
Abingdon: Routledge.

Two authors

Author, A. A., & Author, B. B. (2012). This is a book title:
And subtitle. Abingdon: Routledge.

Three authors

Author, A. A., Author, B. B., & Author, C. C. (2012). This
is a book title: And subtitle. Abingdon: Routledge.

More authors

Include all names up to seven. If there are more than
seven authors, list the first six with an ellipsis before the
last.

Author, M., Author, B., Author, E., Author, G., Author, D.,
Author, R., ... Author, P. (2001).

Organization as
author

American Psychological Association. (2003). Book title:
And subtitle. Abingdon: Routledge.

No author

Merriam Webster’s collegiate dictionary (10th ed.).
(1993). Springfield, MA: Merriam-Webster.
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Chapter

Author, A. A. (2012). This is a chapter. In J. J. Editor
(Ed.), Book title: And subtitle (pp. 300—316). Abingdon:
Routledge.

Author, A. A. (2012). This is a chapter. In J. J. Editor & B.
B. Editor (Eds.), Book title: And subtitle (pp. 300—316).
Abingdon: Routledge.

Author, A. A. (2012). This is a chapter. In J. J. Editor, P. P.
Editor, & B. B. Editor (Eds.), Book title: And subtitle (pp.
300-316). Abingdon: Routledge.

Edited

Editor, J. J. (Ed.). (2012). Book title: And subtitle.
Abingdon: Routledge.

Editor, J. J., Editor, A. A., & Editor, P. P. (Eds.). (2012).
Book title: And subtitle. Abingdon: Routledge.

Editor, J. J., & Editor, P. P. (Eds.). (2012). Edited online
book: And subtitle. Retrieved from http://www.XXXXXX

Edition

Author, A. A. (2012). Book title: And subtitle (4th ed.).
Abingdon: Routledge.

Translated

Author, J. J. (2012). Book title: And subtitle. (L. Khan,
Trans.). Abingdon: Routledge.

Not in English

Piaget, J., & Inhelder, B. (1951). La genése de l'idée de
hasard chez I'’enfant [The origin of the idea of chance in
the child]. Paris: Presses Universitaires de France.

Online

Author, A. A. (2012). Title of work: Subtitle [Adobe Digital
Editions version]. Retrieved from http://wWww.XXXXXX

Place of
publication

Always list the city, and include the two-letter state
abbreviation for US publishers. There is no need to include
the country name:

New York, NY: McGraw-Hill

Washington, DC: Author

Newbury Park, CA: Sage

Pretoria: Unisa

Chicago, IL: University of Chicago Press
Cambridge, MA: Harvard University Press
Abingdon: Routledge
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If the publisher is a university and the name of the state is
included in the name of the university, do not repeat the
state in the publisher location:

Santa Cruz: University of California Press
Lincoln: University of Nebraska Press

Publisher Give the name in as brief a form as possible. Omit terms
such as ‘Publishers’, ‘Co.’, ‘Inc.’, but retain the words
‘Books’ and ‘Press’. If two or more publishers are given,
give the location listed first or the location of the
publisher’s home office. When the author and publisher
are identical, use the word Author as the name of the
publisher.

Journal

One author Author, A. A. (2011). Title of article. Title of Journal, 22,
123—231. doi: XX XXXXXXXXXX

Provide the issue number ONLY if each issue of the journal
begins on page 1. In such cases it goes in parentheses:
Journal, 8(1), pp—pp. Page numbers should always be
provided.

If there is no DOI and the reference was retrieved from an
online database, give the database name and accession
number or the database URL (no retrieval date is needed):

Author, A. A. (2011). Title of article. Title of Journal, 22,
123-231. Retrieved from http://www.XXXXX

If there is no DOI and the reference was retrieved from a
journal homepage, give the full URL or site’s homepage
URL:

Author, A. A. (2011). Title of article. Title of Journal, 22,
123—231. Retrieved from http://www.XXXXX

Two authors Author, A. A., & Author, B. B. (2004). Title of article. Title
of Journal, 22, 123—231. doi:XX. XXXXXXXXXX

Three authors Author, A. A., Author, B. B., & Author, C. C. (1987). Title
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of article. Title of Journal, 22, 123—231.
dOi 7 XX XXX XX

More authors

Include all names up to seven. If there are more than
seven authors, list the first six with an ellipsis before the
last.

Author, M., Author, B., Author, E., Author, G., Author, D.,
Author, R., ... Author, P. (2001).

Organization as
author

American Psychological Association. (2003). Title of
article: And subtitle. Title of Journal, 2, 12-23.
dOi XX . XXXXXXXXXX

No author Editorial: Title of editorial. [Editorial]. (2012). Journal
Title, 14, 1-2.
Not in English If the original version is used as the source, cite the

original version. Use diacritical marks and capital letters
for the original language if needed. If the English
translation is used as the source, cite the English
translation. Give the English title without brackets.

Author, M. (2000). Title in German [Title in English].
Journal in German, 21, 208—217. doi 1 XX.XXXXXXXXXX

Peer-reviewed
article published
online ahead of
the issue

Author, A. A., & Author, B. B. (2012). Article title. Title of
Journal. Advance online publication. doi:XX.XXXXXXXXXX

If you can update the reference before publication, do so.

Supplementary
material

If you are citing supplementary material which is only
available online, include a description of the contents in
brackets following the title.

[Audio podcast]

[Letter to the editor]

Other article
types

Editorial: Title of editorial. [Editorial]. (2012). Title of
Journal, 14, 1-2.

Author, A. A. (2010). Title of review. [Review of the book
Title of book, by B. Book Author]. Title of Journal, 22,
123—231. dOoi XX XXXXXXXXXX

Conference

Proceedings

To cite published proceedings from a book, use book
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format or chapter format. To cite regularly published
proceedings, use journal format.

Paper Presenter, A. A. (2012, February). Title of paper. Paper
presented at the meeting of Organization Name, Location.

Poster Presenter, A. A. (2012, February). Title of poster. Poster
session presented at the meeting of Organization Name,
Location.

Thesis
Author, A. A. (2012). Title of thesis (Unpublished doctoral
dissertation or master's thesis). Name of Institution,
Location.

Unpublished

work

Manuscript Author, A. A., Author, B. B., & Author, C. C. (2008). Title

of manuscript. Unpublished manuscript.

Author, A. A., Author, B. B., & Author, C. C. (2012). Title
of manuscript. Manuscript submitted for publication.

Forthcoming
article

Author, A. A., Author, B. B., & Author, C. C. (in press).
Title of article. Title of Journal. doi: XX XXXXXXXXX

Forthcoming book

Author, A. A. (in press). Book title: Subtitle.

Internet

Website When citing an entire website, it is sufficient just to give
the address of the site in the text.
The BBC (http://www.bbc.co.uk).

Web page If the format is out of the ordinary (e.g. lecture notes),

add a description in brackets.

Author, A. (2011). Title of document [Format description].
Retrieved from http://URL

Newspaper or
magazine

Author, A. (2012, January 12). Title of article. The Sunday
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Times, p. 1.

Author, A. (2012, January 12). Title of article. The Sunday
Times. Retrieved from http://www.sundaytimes.com

Title of article. (2012, January 12). The Sunday Times.
Retrieved from http://www.sundaytimes.com/xxxx.html

Report
Author, A. A. (2012). Title of work (Report No. 123).
Location: Publisher.
Author, A. A. (2012). Title of work (Report No. 123).
Retrieved from Name website: http://www.XXXXXXXX.pdf
Personal

communication

Personal communication includes letters, emails, memos,
messages from discussion groups and electronic bulletin
boards, personal interviews. Cite these only in the text.
Include references for archived material only.

Other reference
types

Patent Cho, S. T. (2005). U.S. Patent No. 6,980,855.
Washington, DC: U.S. Patent and Trademark Office.

Map London Mapping Co. (Cartographer). (1960). Street map.
[Map]. Retrieved from
http://www.londonmapping.co.uk/maps/xxxxx.pdf

Act Mental Health Systems Act, 41 U.S.C. § 9403 (1988).

Audio and visual
media

Taupin, B. (1975). Someone saved my life tonight
[Recorded by Elton John]. On Captain fantastic and the
brown dirt cowboy [CD]. London: Big Pig Music Limited.

Author, A. (Producer). (2009, December 2). Title of
podcast [Audio podcast]. Retrieved from
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Producer, P. P. (Producer), & Director, D. D. (Director).
(Date of publication). Title of motion picture [Motion
picture]. Country of origin: Studio or distributor.

Smith, A. (Writer), & Miller, R. (Director). (1989). Title of
episode [Television series episode]. In A. Green (Executive
Producer), Series. New York, NY: WNET.

Miller, R. (Producer). (1989). The mind [Television series].
New York, NY: WNET.

Database

Author, A. A., Author, B. B., & Author, A. A. (2002). A
study of enjoyment of peas. Journal Title, 8(3). Retrieved
February 20, 2003, from the PsycARTICLES database.

Dataset

Author. (2011). National Statistics Office monthly means
and other derived variables [Data set]. Retrieved March 6,
2011, from http://www.XXXXX.Com

If the dataset is updated regularly, use the year of
retrieval in the reference, and using the retrieval date is
also recommended.

Computer
program

Rightsholder, A. A. (2010). Title of program (Version
number) [Description of form]. Location: Name of
producer.

Name of software (Version Number) [Computer software].
Location: Publisher.

If the program can be downloaded or ordered from a
website, give this information in place of the publication
information.
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