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Ek pépouc touv TpuRpatoc Mapketivyk & Emikowvwviog Tou

O.N.A

OepHEC EVXAPLOTLEC YLA TNV MOpousia cac!




Mati to Tunpua MAapkeTvyk &

Emikowvwviac eivatl tooo SnUodlAcc;

-Movabiko, mpwtonoépo Kat Kopud)aio oTo

OLVTLKELMEVO TOU.

“ExeL oUyxpovo MPOYPOAMHQL

GTEOUG(bV Ttov tpocappoleton otig eeAieLC.

‘Mapéxel T[Al"]pEI.C VV(;)O'ELC otn doiknong

ETUXELPNOEWV.

‘H ermyeipnon gEKI.VdEI. HE TO MAPKETIVYK Kol

auTo Kpi.VEl Vv emBiwon tng.



Mati to Tunpua MAapkeTvyk &

Emikowvwviac eivatl tooo SnUodlAcc;

-OL anogdotroi Tou GTEAEX(.()VOUV KoL

SLolkouv TG MEYOAUTEPEC

ETUXELPNOELC.

.sképrecar CVOL KAVELC KALTL SLKO

OOU»; To TuAua sivar n davikn

emoyn.
-KaAAepyeti LOLOULTEP WG TG

6€£l6TnT£§ TWV doLTtNTWV Tou.




Mati to Tunpua MAapkeTvyk &

Emikowvwviac eivatl tooo SnUodlAcc;

-Eivan 6paotr'|pto, napakoAovBei ko

SLapopPwveL TLg TOO ELC.

-OL anéd)ouoi Tou ouvepyalovtat Ko

SLaTNPOUV TPOCWTILKEG KOl ETIOYYEALOTLKES

oxéoelg (diktvo Alumni).
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1. Mowo eivar Aowov to
Avtikeipevo Epyaoiog tou
MapKeTLVYK Kot TNC Emikowwviog;




Avtikeipevo Epyaoioc

MapkeTivyK & Emikolvwviog

Kavel épeuva, avalnta
Kot SnUlovpyel ta
enopeva big trends

Awopopdwvel ayopaotikée  OpileL Tnv ZTpATNYKA TNG
oo PACELC EMXeipnong

Wﬁ‘ﬂ;n‘ .% :

AT
| il N Xtilew woxupa brands

Anpoupyei th(El'Gla(I)np.lG.theq .
, , ekotpateieg ko social media
KolL AQLVOOLPEL KOLLVOTOMOL .
campaigns

npoiovta

X f"\

R '; Avainté & Anpioupyei (J' TikTok

P
\ f Avtaywviotiko NMAgoveEKTNOL




EmevdUoupe otic ATOMLKEC AeELOTNTEC
MapkeTvyK & Emikolvwviog

loxupn avaAUTLKN LKAVOTNTO
AnpLoupylkotnTa

ETtikolvwvia
Hyeola

( qutinnal
o O s 2UVOLOONUOTIKR VONUOOUVN

Auvvatotnto oAvEemedNC
okePNC

OpadkotTnta




2. EmayyeApoatikec MPOOMTIKEC:

To Mé&AAov tn¢ Ayopac Epyaoiac



O antodottot Tov TUANATOC

rneTuyaivouv!

O anodotrol Tou TUAHOTOC GTEAEXWVOUV Kol SLOLKOUV HEYAAOUC

OPYOLVLOLOUG KOlL ETILYELPNOELG TNE XWwpPAC pac (kot oxt povo)!
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MeyaAo Eupoc EldikoTATWwyV mov
2uvdeovtal pe to TURHA

Napadeiypata

MEpPKETWYK  Ergipiki EUBGVN

Awoiknon J O& Aewpopia

AvBpanivou m~ EEaveové
AuvapikoU Q > .) Ravores
@ 5 &
‘Epeuva \< e O
Ayopdg 0 ~/“)\; \ Awagnpion
NPOONTIKEE

AMNAIXOAHIHE
Data LTHN EAAAAA &
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Analysts (CF ETO EZOTEPIKO P
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* Enowwvia : \" \@ Mapketivyk
& Anpdoteg

IXEOELQ : O
J - .) Awiknon Enwvipou

MwAnoet Mpoiévrog (Branding)
Awaxeipion Méowyv

Kowwvikng Aiktdwong
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Sk ® O@ & FNOEELE @O @ nionnnmnwnos .

Ma enxelpnpaukn . ~ TNa ouvéxion onoudwv
6pdon OE HETANTUXIOKO
& dibaktopiko eninedo



ElbikotnTteC e TV MeyaAutepn

Zntnon

> 4 ano ta top 10 avtlkeipeva ocmoudwyv MoV MPOTLHNCAV ol

Hadntég Ta mponyoupeva Xpovia, oxetifovrav pe 1o MAapKetvyk Kot tnv Emwkowwvia.

(Epeuva tng Orientum, avadnpooicvon anod «to BApa» tov Mdwo tou 2024)

> 4 ano ta 10 '[|J.ﬁ MLOLTAL ota onoia ot epyoddteg ckomelouv va EMEVOUGOUV OTNVY

nPOOo €AKUO n TAAEVTWV to 2025 adopoUlV to MAPKETIVYK Kat TV Emikowvwvia

(Adecco, 2023)



ElbikotnTteC e TV MeyaAutepn

Zntnon

> 6 amo ta 14 Tl.ll"] MLOLTOL ota omoia oL eMXELPICELG GKOMEVOUV VL KAVOUV TLG

MEPLOO (')TEPEC T[pOO'}\I"] ll)El(,' oto péAAov oxeTi{ovTal LLE TO AVTIIKEIMEVO TOU

TuApaToC.
(Randsad, 2024)

> Anotgtop 3 ELOKOTNTEC pe ug SUVNTIKA UPNAOTEPEC AMOLBEG,

oL 2 gival auTtéc Tou MAPKETLVYK KOl TWV MWARCEWV.

(Randstad, 2024)



EntayyeApotikec NMpoomTikEC:

To MEAAov tn¢ Ayopag Epyaoiog

™ WORLD
: The Future of Job Reports 2023 ECONOMIC
- - FORUM
, Social Media ] [ E-commerce

g \[ Specialists Specialists

EldwkotntEC

—/

Tov Kepbifouv

ESadpos [ Innovation ] [ Digital Marketing]
- Professionals & Strategy
Specialists
[ Data Analysts ] - _
Digital Marketing
[ Transformation J
ElS1kOTNTES [ Project ] Specialists
OV XAVouv Managers
‘Edadog

Advertising and Public
Relations Professionals

Sustainability ]
Specialists

[ Business Development]
Professionals




MAava MpoocAnyewv ava TuApa

hiring plans

by department.

I 53,0%
sales 42,2%
43,6%
IT/technology 20,9%
marketing/ 23,5%
communications 17,5%

18,3%

accounting/finance 13,4%

16,6%

production 121%

15,5%
12,9%

engineering

HR/training/ 8,6%
development
5,4%
procurement 5,0%
| | 3.4%
ega 3,3%
other S0 2019

10,9% 2015

the total is more than 100% because more than one answer is possible.

o

- randstad

HR Trends Survey
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iera.gr

Ayyelieg epyaciag

D) Eraupeieg

e

S Timog anaoxéAnong Ka@apiopa

NAfpng anacydAnon
Mepiki anaoyoAnon

NAdpng anaoxdAnon/Mepikii
anaocxéAnon

Neploodrepeg emhoyég

Pl

Eninedo epnewpiag Ka@apiopa

Me peyaAn epnetpia

Me kamnowa epnetpia
Xwpig mpolnnpeoia/Xwpis epnelpia

Nepraodrepeg emhoyéq .

® 117 3waBéopeg Béoeig epyaciag yia hr

EFOOD

HR Administrator

marketing analyst

HR Systems Analyst

_ kariera.gr

Ayyelieg epyaciag

B>

) Evawpeieg

1S

fo Tomog amaoxéAnong

NARpng anacxoAnon

) Mepikn amaoyoAnon

kariera.gr digital marketing

@ O

anacxoAnon

Ayyelieg epyaciag

B>

Etalpeisg

% Timog anacxéAnong KaBapiopa

| NARpn¢ anacxoAnon

] Mepikn anaoxoAnon

©® O

_ ] M\qpng anacyoAnon/Mepikn
amnaocyoAnon

Neploodtepeg emAoyég

)o

Neploodtepeg emhove

Jo

DIGITAL MARKETING X

PAPOUTSANIS

Hotel & Digital Marketing

7\
PAPOUTSANIS

Specialist

Ajpng anacyoAnor

Toveon J

NARPNG anacxoAnon/Mepikr

HR Business Part|
Stores | Attiki

Az T Béon QO Anobrikevon

HR Business Part
Stores | Naroa

KaBapiopa

187 duabopueg Ooeig epyaciag yia digital marketing

Agg ) Béom Q Anobnkeuon

Ageg T Béom

.

karlera,gr communication
Ayye)icg epyaciag
(D Evawpeieg

fo Timog amaoyéAnong KaBapiopa

NAfpng anacxoAnon

Mepikn anaoyoAnon

© O 4 B

NAnpng anacyoAnon/Mepikn
anacyoAnon

Neploodrepeg emAoyég

)o

& Eninedo epmeipiag Ka®apiopa

Me peydhn epmerpia
Me kdmola pmeipia
Xwpig poinnpesia/Xwpig epnetpia

pec emloyég

254 SLaBéoueg Oéosig epyaoiag yia marketing analyst

MARKETING ANALYST X

SIDENOR

oscace Market Analyst

Q Ano@nkeuon

HELLA}
EZONA

MAR
Marl
Marl

o
HELLAMCO'

vépt 525

[l Xopnyobyevn
sicap  Mpoowmkog ZUpBoulog
Premium MeAatwy -
Vodafone

Agg ™ Béon O AnoBrikeuon

SANOFI
Country Communication
Head Greece

sanofi

8T Mo oxetikég

Market i
Social Media Specialist

P a
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Human Resources&

Specialist R

Ecommerce Specialist ;2.¢*
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Apeon Anoppodnon twv Antodoitwv 3

pac aro tnv Ayopa Epyaoiog XSE%

EPTAZIA TIPIN THN AMNO®OITHXH

60% 55%
52%  51%

49%

50%

48%
43% 43%
40%
30%
20%
10%
0%

42%

To 83,2% Ttwv
OTTOPOLTWV
Bplokel

N

xR

N

N

Epyacia os

y
AEOZ OIK OAE AOXPH MKT T[@AHP ZXTAT AI‘VOTEPO
y
OTTO TPELG
nyn: Epguva Artogoitwv OtkovouikoU lMavemniotnuiov AGnvwv, y
ZemtéuPpiog 2018 pnvec!

Inyn: épguva amopoitwv Tunuatog M&E, Mdptiog
2018



EnayyeApotikec MpoomTikeC:

H Nopeia twv Antodoitwv pog

Kopiva Kadatou

International Brand Manager at E.J. PAPADOPOULOS SA

Nutricia/Milupa

Brand Manager Brand Manager
Coca-Cola HBC Danone Nutricia Danone Dairy

Consumer Analyst

Early Life Nutrition

Coca-ColaHBC @ Danone Nutricia @ Danone Nutricia @ E.J.

Early Life Nutrition Early Life Nutrition PAPADOPOULOS
SA




EnayyeApotikec MpoomTikeC:

H MNMopela Twv Altodoltwv pag  ona

AANEEavVOpog DpayKkog

Analytical Consultant at Google

SMB Marketing

Account Executive Coordinator Greece,
Cyprus, Mal
ailWin Google
[ |

International



O antodottot Tov TUANATOC

dnuovpyouv!

2KEPTECAL VOL SNULOUPYNOELC KATL OLKO ooU;

Na avoielg iowg tnv SlKﬁ oou ETILYE ipnﬁn,

To TUApA MAPEXEL CUVOAO TWV arnapaitntwyv epodiwv mou
artaittovvro !
YYnAo nocooto twv anodoitwv tov TuApotoc dnuiouvpyei dikn tou

EMXELPNON.



3. Nwc¢ E€¢omAileL To TuRMO

MapkeTvyk Kot Emikowvwviag
TouC¢ Artodoltouc ToU yia o

Emttuxnuévn Kapépa;



NMwc E€omAilel to TuRpo MAPKETLVYK Kot

Enmikowvwviog touc Atodoitouc Tou yiLa pa
Ermwtuxnuevn Koplepa;

MANpPELC E€e15ikeuon oTLC 2TOXEUMEVN KO
YVWOELC 0TN ONUOVTIKOTEPEC OUVEXNG
dloiknon TEOELC TNC AYOPAEC gevbuvauwon Twv
ETIXELPNOEWV soft skills
g

’ Twy

7 EMlixel
K Aloj™ Phogy,
non v
avBp

Lhﬂt:u\.»




A. MAnpec NVwoeLg otn
Awoiknon Emyelpnocswy

Ao iKI’]Ur]




B. E€s18ikevon otic o 3

2nNUoVTIKEC TaoELC TNC Ayopag Eﬁ%

e// B
O1 Jeovc
ENIXEPNPATIKOTNTA
‘& Kawvortopia

AIOIKHZH
& OIKONOMIA

(Human Resource
Management)

Enxeipnowakn
Avarptich o8




. Evbuvapwon twv Kplowpwv

e
Npocwrnikwv As§lotntwyv - Soft Skills ona

EntiAvon &
Kpttkn, | | NpoBAnudtwv gEE&
Avoduvtiki &| | & Ajn PROBLEM

MoAveninedn okeéPn| |Anoddcewv

, T TOGETHER
Kawotopio & |ZUVEPYOTIKOTNTA EVERYONE

Anuoupytkotnta & Opadikn 6pacn | ﬁ%ﬂ%ﬁs

Wuxkn| |Emueypnolakn
AvOektikotnta| | HOwNA




BaOpo otov omoio ol omtoudég oto TuRpa MapkeTivyk Kot

What Employers Want from New Hires
Emikowvwviag evioxuoav cuykekpLpéveg de€lotnteg

Employer rating of skill proficiency required to be
placed in a mid-level position

Oral communication
Listening skills
Adaptability

Written communication
Presentation skills

Value opinions of others
Integrity

Follow a leader

Drive

Cross—cultural sensitivity
Quantitative analysis
Qualitative analysis
Innovation and creativity
Core business knowledge
Ability to inspire others
Strategic vision
Delegation skills
Negotiation skills
Technoiogy

Specific language skills

Manage decison-making process
Manage task environment
Manage strategy and innovation
Manage human capital

Manage administrative activities

Not Reguired

Proficiency level required

Communication = Teamwork Technical W Leadership Managerial

GMAL Corporate Recuitaers Survey (2017)

Expeart Lavel

TeXVIKEG Opouaiaong

Mpodoplkr emikovwvia
YrievBuvotnta

AVATTTUEN NYETIKWY XOPOKTNPLOTIKWY
Avamtuén KpLtkng oképng
Yxedlaouog Spdong / €pyou
AnpoupykotnTa

AvAAUTIKA oKEWYN

AN anodpacswv

lpartn emKowwvia
AmnoteAecpatikn Slaxeiplon xpovou
EmiAuon mpoBAnuatwy

0,00

(MNnyn: épevva amo@oitwv TpRHatog M&E MAPTIOX 2018)

2,00 3,00 4,00 5,00



4. Ti Aéve oL DotnNTES yLa TiG

2OV OEC TOUC Kol TN Zwn oTOo
TuRpo MAPKETLVYK Ko

Ermukowvwvioc;



WHAT OUR STUDENTS SAY

"To turjua MApKETIVYK & ETIKOIVWVIOG
anmeVBUVETaI € - KAl OIARIOPPVEI -
aVBPWIOUC LEKPITIKI TKEWN,
@znploupylkérnra)m nagoc yia guvexn
€CEAIEN. TO AOUTI0 MOOYPALUA GTIOUSWY
aVOIYVEl TOAMEC mPOOMTIKEC Kal Jivel OAa T

WHAT OUR STUDENTS SAY

"To Turua MApKETIVYK & EmiKovwviac
BoIgKOTaY OTIC OWTEC LIOU EMAOYEC vIaTi

guVOUA(el OAa Ta EPYAEIDN TOU HAVAT{HEVT.

anapaitnTa €QOJIA yIa Ui EMTUXNUEVN

aTad103pOpINN OTO XWPO TWV EMIXEIPNTEWV. "

MAYAOZ ZYMENTHZ
doltnTNG - 40 £T0G

AladpaCTIKG EpYaaTPIN, TOPOUCIATEIC,
ekdnAwaeic [mpoypdupata aviaAAayrgka
[npaxukiic daxknanckabiotoly 10 wnAua o

e€alpeTikn emAoyr!"

KATEPINA =ArOPAPH
dOLTNTAC - 40 £TOC




N\€EVE yla to Tunua...

"Atoeéwopa@paypaﬂkd tuxepr()P TIOV £{{AL ATIOYPOLTOG TOU THRHATOG MApPKETIVYK Kot
Emikowwviag Tou Okovopikov MNavemiotnuiov ABnvwv. Katd tnv Siapkela Twv omtoudwv
MoV, Slévuoa éva TTOAV OOPYPO YVWOTLKO Ta&idl, e€epsuvwvtag Ta AoV eTikalpa Oépata
TOVU ETMLXELPNHATIKOU KOGHOU. TO THHHA TTPOCPEPEL EVa EEXPETIKO TIPOYPAHHA CTIOUSWV, TTOV
TIPOKAAEL YVWOTIKA TOUG (POLTNTEG KL TOUG BonOa va XxTioouv éva Snpioupyiko kat
XTIOTEAECUATIKO TPOTO OKEPYNG. O KaONnynNTég mMpooeyyilouv pe Oépun tnv Sidaokaia,
KQXAUTITOVTAG TOOO TIG OeWpnTIKEG, 00O KA ‘l'l

avTL 3 2 ) f ) Ol ATTOKTOW TIOAUTIHEG YVWOELG
KaLBe&LoTNTEG, AAAQ KAl VA AVATTTUXOW ogav emayyeApatiog)kal oav avOpwmog, KATL ylx To
OTol0 A Al

Avdpéag Nuwtng, truxtovyxog 2018
Business Development Associate, EY



5. H Zwn oto Tunua

MAQpPKETIVYK Kot

Erukowwviag



H Zwn oto Tunpa MapkeTivyk & g

Enwkowwviac: EEéwotpedeLa pee

AUEB

16pUpata
gwteplkov

Erasmus+ owuwvia




H Zwn oto Tunpa MapkeTivyk &

Enikowwviag: ESwotpepela  ona

ZUpHETOXN OF
SLaywviopoug

MNpoaktikn
Acknon

E€wtepikol
ETUOKEMTEG OUANTEG
ETUXELPNLOTLKOG
KOOLLOG
EmwokéP el oe

ETUXELPNOELG




H Zwn oto Tunpa MapkeTivyk & §
Emikowwviog: Opadikotnto gnA

UEB

Opadikotnta




Mati va emttAééete to TuRpa i

Mapketvyk & Emikowvwviag 9nA

EEaipeTIKA EVEALKTN KOL
TIOAUTTIAEVpa aéloTTOL G
yvwon

Apegon ATtoppo@naon ano Tnv
Ayopa Epyaciag

Life Changing Epmelpia
dPoitnong

YynAn Ikavomtoinon ®otrtntwv
Movadiko TuRpa

Kopupaio lNavemiotipio



spoudasemarketing.aueb.gr/




AxkoAovOnote to TuNUa

Mapketivyk & Emikowwviac!

oG evxapLotw!

0 @MBC.AUEB

'@l @MARKETING.COMMUNICATION.AUEB

m /MARKETING-COMMUNICATION-AUEB

You
Tube DEPARTMENT OF MARKETING & COMMUNICATION, AUEB



	Διαφάνεια 1: Τμήμα  Μάρκετινγκ & Επικοινωνίας
	Διαφάνεια 2
	Διαφάνεια 3
	Διαφάνεια 4
	Διαφάνεια 5
	Διαφάνεια 6: 1. Ποιο είναι λοιπόν το Αντικείμενο Εργασίας του Μάρκετινγκ και της Επικοινωνίας;
	Διαφάνεια 7: Αντικείμενο Εργασίας  Μάρκετινγκ & Επικοινωνίας
	Διαφάνεια 8: Επενδύουμε στις Ατομικές Δεξιότητες Μάρκετινγκ & Επικοινωνίας
	Διαφάνεια 9
	Διαφάνεια 10: Οι απόφοιτοι του Τμήματος πετυχαίνουν!
	Διαφάνεια 11: Μεγάλο Εύρος Ειδικοτήτων που Συνδέονται με το Τμήμα
	Διαφάνεια 12: Ειδικότητες με την Μεγαλύτερη Ζήτηση
	Διαφάνεια 13: Ειδικότητες με την Μεγαλύτερη Ζήτηση
	Διαφάνεια 14
	Διαφάνεια 15
	Διαφάνεια 16
	Διαφάνεια 17
	Διαφάνεια 18
	Διαφάνεια 19
	Διαφάνεια 20: Οι απόφοιτοι του Τμήματος δημιουργούν!
	Διαφάνεια 21
	Διαφάνεια 22: Πώς Εξοπλίζει το Τμήμα Μάρκετινγκ και Επικοινωνίας τους Αποφοίτους του για μια Επιτυχημένη Καριέρα;
	Διαφάνεια 23
	Διαφάνεια 24
	Διαφάνεια 25
	Διαφάνεια 26
	Διαφάνεια 27
	Διαφάνεια 28
	Διαφάνεια 29: "Αισθάνομαι πραγματικά τυχερός που είμαι απόφοιτος του τμήματος Μάρκετινγκ και Επικοινωνίας του Οικονομικού Πανεπιστημίου Αθηνών. Κατά την διάρκεια των σπουδών μου, διένυσα ένα πολύ όμορφο γνωστικό ταξίδι, εξερευνώντας τα πλέον επίκαιρα θέμα
	Διαφάνεια 30
	Διαφάνεια 31
	Διαφάνεια 32
	Διαφάνεια 33
	Διαφάνεια 34
	Διαφάνεια 35
	Διαφάνεια 36

