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OPTTANQXHX KAI
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Karteptva BaoiAdikomtovAov
Enikovopn Kabnyntowx
Tunuatog Ogyavwong kat Awoiknong Enyeonoewv
Ouwcovouucov INavemotuiov ABnvav



TO TMHMA OAE TOY
OITA

‘Eva ex twv dV0o woutikwv Tunpatwy g
AY.OEE / OITA (idovor to 1920)

To apxatotego Tunua g xwoag otnv
«Ogyavwor kat Aoiknon Emxepnoewv»

‘Exettnv vinAotepn Baon elocaywyng oto
AVTIKELHEVO

KaAvntet moAAamAQ YVwotika avTikelpeva
Baon etoaywync (2024): 17.025
Moowx mowtov: 19.225




LQALQLKT) YVWOon
TToAAamAég eTAOYEG EMTAYYEAUATIKIIG ATTOKATACTAOT)G
IToAAamAeg emtidoyég yia Master kat PhD

E@papuoyeg oe moaypatika dedoueva

TI IIPOXDEPEI
TO OAE;

Epyaoteg/ projects/ case studies

2 0VOEOT) HE AYOQX €QYaOLlAG



TO ITPOITPAMMA XITOYAQN TOY OAE

22 Ymoxoewtika padnuata / 18 emiAoyng

lo & 20 ¢tog (MabOnuata 30 & 40 étog (KatevBvvoelg)
KOQUOV)
MoaOnuatika, Ztatiotikn Awotknor Entixelonoewv
Awotknorn Enxelonoewv AoyLoTIKT) Kot XON A TOOUKOVOULLKT)
WvuxoAoyia Mdoketivyk
Aoylotikr] kot XN UATOOUKOVOLLLKT [TAnogopakd Zvotpata Aloiknong
Awotknon
Mdoxketivyr

Mukpo/Maxootkovoptio

Aotko kat Eumopko Atkato



EIIIITPOXOETA XTOIXEIA

Avvatotnta emtAoyng padnuatwv ano aAAeg
katevOvvoelg kat tunuata tov OITA

ITooyoapupua Emovdwv otig Emotnueg g Aywyng kat
¢ Exnaidevong (7o -80 eEaunvo)

IToakTikr) doknon

ITooyoapupa avtaAAayng @ottntwv (Erasmus)




EITAITEAMATIKH
ATIOKATAXTAYLH

Toueic AmacxoAnong

Anupoéoog topéag

ToameCeg

Awxpnuiotcég Etapetleg
Etawpeleg Epevvav Ayopdg
YUpPovAevTIKEG ETALQELEG
Xonuatiotnolakéc etatpeieg
NavtiAdiakéc etawpeleg
ITAnoogookT)
Noooxopeia/popeic vyelag
Tovolopog

Start-up emiyelpnoelg

Qecoelc AmaocxoAnong

Tunpa avBowmnivov dvvapikov
(meooANelg, ekmaldevon MEOCWTLKOD,
Ol xelolon eQyaolakwv oxEoewV)

Tunua Magketivyk (MwAnoelg, mpowOnom
TIEOLOVTWYV KAL VTTNEECLWYV, éQevva
ayopag, social media, customer experience)

Aovyiotnoto (pobodooia, kKooTtoAoyNn O,
ETWTEQLKOG EAEYXOG, POQOAOYLA,
TIEOVTIOAOYLOHOL)

Tunua Xonpatoowkovopikrg Atolknong
(olkovouLKEG peAéTeg, a&loAoynon
eEMEVOVOEWYV, XONUATOdOTNOT))

Tunua IT-ITAnoo@ooaKwV ocvoTNUATWV
(otatiwotkn)-analytics, TooyQappatiopnog)

Exmatdevon (devtepofaOuia, exkmaidevon
evNAlKwV)



IKANOTHTEZX-
AEEIOTHTEG

Ikavotnta Avong meoPANUATWY

Hyetwkég ikavotnteg

OpadikotTnTa

Emtikovovia kat tkavotnta dlamoayatevoewv

rroatnykn okéPn kat kKatvotopio

Efowkelwon pe tnv texvoAoyia
Eoyatikétnta
IkxavotnTa daxxeiplong xpovov

HO w1 kat vtevOvvotnta



86,6%

79,1%

76,1%

60 %

IKANOITOIHXZH
ATIOOOITQN

LUVOALKT] LKAVOTOINoT Ao TO MEOYQAMUHA OTIOVOWV

Oa eméAeye Eavd to OAE

To mpdyoappa avramokpiOnke otic MTEOCdOKieG TOV

Eoyaletal oe amoOAvta ovuva@eg avTikeipevo



YYNOWH- Y HMANTIKA
Y TOIXEIA

‘Eva ano ta apxatdtepa tuiuata otnv EAAGda
LPALOLKT] YVWOT)
ATOKTN O™ 0€£LOTNTWV TTOV ATIALTEL 1] CUYXQOVT] aYoQ&

Avvatotnta anaoxoAnong oe mowkideg Oéoelg oe
ETILXELOTOELS KL OQYAVLIOUOUG




2 Ac EYXAPIXTQ



